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1. MosicuuTeNLHAA 3alIHCKA
1.1. Heanb u 320294 AUCHUILIHHBI

enp mucuuuimHbl — siBIsieTcss  (opMupoBaHue MPO(ECCHOHAIBHOW KyJIbTYphl OymyIIux
OakanaBpoB cepbl TOCTUHUYHOTO OW3HECA, OBJIAJCHUE CIIOCOOHOCTSAMH yMEIO peliaTh
npodeCCHOHATILHBIC 3a/1a4H.
3ajaud TUCHUTIIUHBIL:
- mepemaya TIyOOKMX W CHCTEMAaTHU3WPOBAaHHBIX 3HAHWI, CBS3aHHBIX C BOIPOCAMH
KOMILUIEKCHOTO MIPEOCTABIICHHS YCIIYT B TPAHUIIAX KOHKPETHBIX MOIPa3/ICICHUIN U CITy)KO TOCTHHUIIBI;
- 03HAKOMJICHHE CTYJICHTOB C TEXHOJIOTHEH TOCTEIPUUMCTBA M OCOOCHHOCTSIMU OpTaHU3aIlUH
TOCTHHUYHBIX YCIYT.
JlucuuIuiiHa peau3yercss Ha MHOCTPAHHOM SI3bIKE.

1.2. llepeyeHb MIIaHNUPYEMBbIX Pe3yJIbTATOB 00yUYeHHS M0 JUCIUIIUHE, COOTHECEHHBIX €
HHIMKATOPAMH JIOCTHKEHHUs] KOMIIeTEeHIN i

Komnerenuus HNuaukaropsl Pe3yabTaThl 00y4yeHus
(Ko 1 HAMMEHOBaHUE) KOMIIeTeHI U
(K01 M1 HANMEHOBAHUE)
[1K-3. I'otoB k peanuzanuu | [1K-3.1. YmeeT oka3biBaTh 3HaTh: OCHOBHBIE ()OPMBI
IIPOEKTOB B TYPUCTCKOU TypUCTaM IOMOILb B MPEJI0KEHUS TOCTUHUYHBIX YCIyT
UHIYCTPHUH BBIOOPE TYPUCTCKHUX TypucTam
HaIpaBJIEHUH, TYPUCTCKUX | YMETh: BBIOMpPATh KOHKPETHBIE
MapIIpyToB, BpeMEHHU CpEeIICTBA pa3MeIleHUs AJisi TYPUCTOB
IIPOBEJICHUS TYPUCTCKON Brnaners: HaBbIKaMu onpeeeHus
MOE3AKU (dbopMaTOB rOCTUHHUII JJ1 BKIIIOUEHUS
UX B TYPUCTCKHUHI IAKET
[1IK-3.2. Ymeer 3HaTh: OCHOBBI HHPOPMUPOBAHUS
MIPEIOCTABIIATH TYPUCTY TYpUCTOB 00 OKa3aHUU TOCTUHUYHBIX
HE00X0IUMYO, yCIIyT
JIOCTOBEPHYIO U TOJHYIO YMeTh: IpeCTaBIsITh TypUCTaM B
MH(OPMaIIHIO O TYPUCTCKOM | KPaTKoi popMe Bce KIIIOUEBbIE
MPOJYKTE, CBEICHUS 00 OKa3bIBAEMBbIX
o0ecneYnBaroIy0 TOCTUHUYHBIX YCITyTax
BO3MOXHOCTb €Tr0 Brnaners: HaBbIKaMu
MPaBIJILHOTO BhIOOpa KOHCYJIbTUPOBAHUS TYPUCTOB 110
TOCTUHUYHBIM YCIyram
I1K-5 - Cnocoben [1K-5.1- BeipabaTbiBaeT 3HaTh: OCHOBHBIE MOHATHUS U
paccuuTaTh U yIpaBJIe€HYECKHUE PEIICHNs | TEPMUHOJIOTHIO B c(hepe TOCTUHUYHOTO
IIPOAHAIN3UPOBATh Ha OCHOBE PE3yJIbTaTOB OusHeca.
3aTpaThl ASITEIbHOCTU aHaJIn3a JesiTeIbHOCTH YMeTh: paboTaTh B KOJJIEKTUBE,
NPEANPUITHS TYPUCTCKOM | TYPUCTCKOTO NPEANPUATUS | PYKOBOJAUTD JIFOJIBMH U MOJUUHSATHCS;
WHAYCTPUH, TYPUCTCKOTO Y MPEINOYTECHHI Brnanets: BBICOKOI MOTHUBALIMEN K
IPOAYKTa B COOTBETCTBUU | OTPEOUTENS npodeCCHOHATLHOM 1eSTEFHOCTH B
¢ TpeOOBaHUSIMHU TOCTUHUYHOW WHYCTPHHU.
noTpeduTens u (KUim)
TypucTa, 000CHOBATH
YIPaBIEHYECKOE PELIEHUE

1.3. MecTo 1McuMIJIMHBI B CTPYKTYpe 00pa30oBaTeIbHOI MPOrpaMMbl



HuctunmuHa  (Mooyab) «OCHOBBI TOCTUHMYHON JIESITENBHOCTH (HA aHTJIMHACKOM SI3BIKE)»
OTHOCHUTCS K 4acTH, GOPMHUPYEMOI yUaCTHUKaMHU 00pa30BaTEIbHBIX OTHOILICHUH y4eOHOTO IJIaHa.

Jnst  OCBOGHMSI JUCHUIUTUHBI  (MOOY/is) HEOOXOAMMBI 3HAHHS, YMEHUS W  BIaJICHUS,
C(bOpMI/IpOBaHHBIe B XOAC M3YYCHUS CICAYHOIUX AUCHUILIMH U HPOXOXKIACHUS IMPAKTHUK!: BBGILCHI/IG B
npodeccuto, ['eorpadus Typusma Poccum, ['eorpadust Typusma 3apyOexHBIX cTpaH, MeTombl
Hay4YHBbIX HCCHCHOB&HHﬁ, O3HaKOMUTEIbHAS IIPpaKTHKa.

B pesynbTare OCBOCHHS IUCHUIUIMHBI (M0OY/s1) (HOPMUPYIOTCS 3HAHUS, YMEHHS M BIIaJICHUS,
HGOGXOI[I/IMBIG AJIL U3YUCHUA CICAYIOIHNX JUCHUIIIMH WU MPOXOKIACHUA IPAKTUK! OpFaHI/ISaI_II/IOHHO-
yhnpaBJIieHYeCKass MpakThkKa, KpyusHas JesteinbHOCTh, TexHomoruu wuHayctpun HOReCa,
TeppuropuaiibHast Oprauu3anus Typu3Ma.

2. CTpyKTYpa THCHUILITHHBI
OO6mmas TpyA0€MKOCTh TUCIMIUIMHBI COCTAaBISIET 4 3.¢€., 144 akameMuueckux yaca (OB).
The total labor intensity of the course is 3 credits, 108 academic hours.

CTpyKTypa AMCIMILIMHBI 1JIs1 04HOH GopMbl 00yUeHust

OO0pvemM pucuUIIMHBL B (popMe KOHTAKTHOM paboThl OOydarOHMXCsl C MeJarorn4ecKuMu
paboTHUKaMu W (WJIM) JMIIAaMH, TPUBJICKAEMBIMH K pealu3aliii 00pa3oBaTEeIbHON MPOrpaMMbl Ha
UHBIX YCIIOBMSIX, P ITPOBEACHUH YUEOHBIX 3aHATHI:

Cemectp | Tum yaeOHBIX 3aHATHI KomnnuectBo
4acoB
3 Jlekuun 18
3 CeMuHaphI 38
Bcero: 56

O6beM aucUUILTUHBL (MOTyJis) B hOpME CaMOCTOSITENIbHON paboThl 00YYAIOIIUXCS COCTABISET
88 akanmemuueckux yaca(oB).
The structure of the course for full-time education
The scope of discipline in the form of contact work of students with teaching staff and (or)
persons involved in the implementation of the educational program on other conditions, during training
sessions:

Semester | Type of training session Number of
hours
3 Lectures 18
3 Seminars 38
Total: 56

The volume of the discipline (module) in the form of independent work of students is __ 88 _
academic hours.

3. CoepxaHue IUCHUIIMHBI

Ne | HaumeHnoBaHue pa3jiena Conep:xanue
AU CHUTIIHHBI
1 Teopernueckne 0CHOBBI @akTopsl IPEANOYTEHNN, MOTHBALUH,
(bopMUpOBaHUS TOCTUHUYHOTO NPEBOCXHIICHUS ¥ IPEBBIIICHUS 0’KUIaHHSI KIMEHTOB
MPOJTyKTa IpH pa3paboTKe TOCTUHHYHOTO MPOIYKTA.
['OCTUHHYHBIA POIYKT M €r0 OCHOBHBIE
Theoretical foundations for the xapaktepuctuku. OCHOBHBIE Talbl pa3paboTKu
formation of a hotel product TOCTUHUYHOTO MPOAYKTA. JKU3HEHHBIN UK
TOCTUHUYHOTO MPOAyKTa. [103uIMOHNpOBaHNE
TOCTHHUYHOTO MPOAYKTA Ha PhIHKE. | OCTHHUYHBIN
IPOJIYKT KaK KOMIUIEKC yciyr. BeisBinenue pakropos




KOHKYPEHTOCTIOCOOHOCTH TYpPUCTCKOT'O
TOCTUHUYHOTO MPOAYKTA. ACHEKTHI pa3paboTKu
NPAaKTUYECKUX PEKOMEHJAUN 10 (POPMHUPOBAHUIO
CIpoca ¥ CTUMYJIUPOBAHUSI COBITa TOCTUHUYHOTO
IPOAYKTA JUISL Pa3JIMYHBIX IIEJIEBBIX CErMEHTOB.
OcoOeHHOCTH pa3pabOTKH U MPOJIBUKEHUS
TOCTHHUYHBIX TPOAYKTOB Ha IpUMepax
racCTPOHOMHUYECKOI0 TypU3Ma/IeJI0BOTO
TypU3Ma/MEIUIIUHCKOTO TYPHU3Ma/IKOIOTUIECKOTO
Typusma. [Ipumepsl KOHIIENTYaTbHOTO
MO3UIIMOHUPOBAHUS 00BEKTa TOCTEIPUUMCTBA HA
OCHOBE YHMKAJIbHON KOMOWHAIIMU BHEIIHUX (PaKTOPOB
IUIOIIAAKH 1poekTa. KypopTHbie oTenu U uHIyCTpuUs
SPA. HeopaunapHbie oTenu Kak ¢popmar,
COOTBETCTBYIOIIUI TPEHJaM Ha YIHBIICHHE,
MO03HABATENIbHBIN UHTEpeC U TeMMU(UKAIIIO: OTEIH-
TIOPBMBI, OTEITU-MOHACTBIPH, OTEJH ISl JaliBEPOB,
OTEJU Uy, OTEJIN Ha JePEBbIX B HAIIMOHATBHBIX
napkax. Crenuduka paboTsl KOHTPECC-OTeNeH.
DKCKIIIO3WBHAA U AU3ailHepCKas KOHCTPYKIUS OyTHK-
oteineit. [IpoOneMbl pa3BUTHS XOCTEIIOB U UHBIX
OIO/PKETHBIX CPEJICTB pa3MELICHUS.

Factors of preference, motivation, anticipation and
exceeding customer expectations in hotel product
development. Hotel product and its main
characteristics. The main stages of hotel product
development. Life cycle of a hotel product. Positioning
of a hotel product on the market. Hotel product as a set
of services. Identification of factors of competitiveness
of tourism and hotel products. Aspects of developing
practical recommendations for generating demand and
stimulating sales of a hotel product for various target
segments. Features of the development and promotion
of hotel products using the examples of gastronomic
tourism/business tourism/medical tourism/ecological
tourism. Examples of conceptual positioning of a
hospitality facility based on a unique combination of
external factors of the project site. Resort hotels and
SPA industry. Extraordinary hotels as a format that
corresponds to trends in surprise, educational interest
and gamification: prison hotels, monastery hotels,
hotels for divers, igloo hotels, hotels in trees in national
parks. Specifics of the work of congress hotels.
Exclusive and designer design of boutique hotels.
Problems of development of hostels and other budget
accommodation facilities.

OCHOBHBIE aCIIEKTHI TEXHOJOTHI
TOCTUHHUYHOM JACATCIIBHOCTHU

Main aspects of hotel technologies

OCHOBHBIE aCIIEKTHI TEXHOJOTHH TOCTHHHYHON
JEeSTEIbHOCTH: TOCTEBOM ITUKJI, OPOHUPOBAHUE U €T0
THUTIBI (TapaHTUPOBAHHOE, HETAPAHTUPOBAHHOE,
CBEpPXOPOHUPOBAHNE), OCHOBHBIE M JIOTIOJTHUTEIHHBIC




YCIIYTH, UX KOMILJIEMEHTAPHOCTh, (DyHKIIMOHATLHBIC
MPOLIECCHI B TOCTUHUIAX. TexHomornyeckas 1enoyka
B3aUMOJICHCTBHS TOCTHHUYHBIX CIIY>KO IPU OKa3aHUU
yciyru pazMmenienus. [IpoekTHas qesTenbHOCTh B
pa3paboTKe TOCTUHUYHOTO MPOJIyKTa,
COOTBETCTBYIOIIETO 3alpocaM MOTpedOuTenei.
OcoOeHHOCTH 00CTYKMBaHUSI UHOCTPAHHBIX IPAXKIAH B
cdepe roctuHUYHOTO ceppuca. Ocod0eHHOCTH
OpraHu3ay 00CITyKMBAHUS PA3IMUHBIX KAaTErOpUid
TYpPUCTOB, B Pa3HbIX KATETOPHUIX TOCTUHUII.
Ocobennoctu TexHoJorHii 00cmyxuBanusi VIP-rocreii.
Crneuuduka BHeIpEHHUS HALIMOHAIBHO- U KYJIbTYPHO-
OPUEHTHPOBAHHBIX MTPOTPAMM T'OCTEIIPHUMCTBA!
YaitHa-ppenmnu, Xaisuib, IPYTuX MPOrpaMM.
Opranuzanus areHTCKON Mpo1aXkh TOCTHHUYHOTO
npoaykTa. Opranuzanus npoJaxk FOCTUHUYHOTO
npojaykra Typoreparopom. [lpomaxa ycmyr uepes
HAI[MOHAJIbHBIC U MEXKYHAPOIHBIE CUCTEMBI
OponupoBanus. CpaBHUTEIBHBIN aHAIN3 OCHOBHBIX
3apyOexHbIX cucTteM OponupoBanus: Galileo, Sabre,
Amadeus, Worldspan, Steingenberger Reservation
Service, Trust

The main aspects of hotel technology: guest cycle,
booking and its types (guaranteed, non-guaranteed,
overbooking), basic and additional services, their
complementarity, functional processes in hotels.
Technological chain of interaction between hotel
services when providing accommodation services.
Project activities in the development of a hotel product
that meets consumer needs. Peculiarities of servicing
foreign citizens in the field of hotel services. Features
of organizing services for various categories of tourists
in different categories of hotels. Features of
technologies for serving VIP guests. Specifics of the
implementation of nationally and culturally oriented
hospitality programs: China-friendly, Halal, and other
programs. Organization of agency sales of hotel
products. Organization of sales of hotel products by a
tour operator. Sale of services through national and
international reservation systems. Comparative analysis
of the main foreign reservation systems: Galileo, Saber,
Amadeus, Worldspan, Steingenberger Reservation
Service, Trust

QyHKIMOHAIBHO-OPraHU3aMOHHAS
CTPYKTYypa TOCTUHHIIBI, IEPCOHA
TOCTHHMIIBI

Functional and organizational
structure of the hotel, hotel staff

OCHOBHBIE OT/EIBI ¥ CIYXKObI TOCTUHMIIBL: TPHEMA U
pa3MenieHusl, aIMUHIUCTPATUBHO-X03sCTBEHHAS,
0O0IIeCTBEHHOT O MMUTaHMs, KOMMepUecKasi, HHKEHEPHO-
TeXHHUYecKas ciryxkO0bl. Opranusaiusi paboThl CIyKObI
HOMepHOTo (poHaa (xayckunuHr). [Toxxoas! k
MPOEKTUPOBAHUIO (PYHKIIMOHAIBHBIX MPOLIECCOB
TOCTUHUIL M UHBIX CPEJICTB PA3MEILIECHNUS.




KBanudukannonasie TpeOOBaHUS K IEPCOHATY
roctuHUL. O0pa3 U UMUK COTPYTHUKOB
TOCTUHUYHBIX NPEIIPUATUN. YIIPABICHUE KapbepOor
paboTHUKOB roctuHul. KopropaTuBHas KyJibTypa
TOCTUHUYHOIO IPEAIPUSITUS

The main departments and services of the hotel:
reception and accommodation, administrative and
economic services, catering, commercial, engineering
and technical services. Organization of the room
service (housekeeping). Qualification requirements for
hotel staff. The image and image of employees of hotel
enterprises. Career management for hotel workers.
Corporate culture of a hotel company

JIOOTHUTEBHBIE YCIIYTH KaK
4aCTh TOCTUHUYHOIO IIPOLYKTa

Additional services as part of the
hotel product

HpeIIOCTaBJICHI/Ie AOHNOJHUTCIIBHBIX W ICPCOHAJIBHBIX
yCIyr 10 OpraHW3alli¥l HHTAHUS, TPAHCIIOPTHOIO H
OKCKYpCHOHHOTO oOcimyxuBaHus. Pabora OusHec-
LICHTPa, CEPBUC-OIOPO, O3I0POBHTEIBHOIO LIEHTPa H
T.O. yCJIYFI/I IIUTaHuA Kak CcoCTaBJIAOIIaA
TOCTHHUYHOTO  Mpojaykta ©  (aKTop  CO3AaHHs
KOHKYPEHTHBIX IIpeuMyIecTB. @akTop aHMMAllMOHHON

JeATEIILHOCTH TSt KypPOPTHBIX TOCTHHHII.
OcoOenHoctu IIPOEKTHPOBAHUS TEMaTHYECKHUX
pECTOpaHoOB B TOCTHHHIIAX. Texunomnorun

OKCKYpPCHUOHHOTO  CEepBHCa KaK JIOMOJHHUTEIIbHbBIC
yciyrd. OCOOEHHOCTH  JOMOJIHUTENbHBIX YCIYT B
paMKax  O3/I0pOBHUTEIIbHOM,  pa3BlEKaTeIbHOW U
CIIOPTUBHOM MHGPACTPYKTYPHI CPEACTBA Pa3MEIICHHUS.
Bennuec-texnonoruu (¢dutHec, Hora, MeIUTATUBHBIC,
KOTHUTUBHBIE TIPOCTPAHCTBA) B KayeCTBE HOBOTO
MPOIYKTOBOTO MPEJIOKEHUS.

Providing additional and personal services for catering,
transport and excursion services. Operation of a
business center, service bureau, health center, etc. Food
services as a component of the hotel product and a
factor in creating competitive advantages. Animation
factor for resort hotels. Features of designing themed
restaurants in hotels. Excursion service technologies as
additional services. Features of additional services
within  the health, entertainment and sports
infrastructure of the accommodation facility. Wellness
technologies (fitness, yoga, meditative, cognitive
spaces) as a new product offering.

Opranuzanys nUTaHus B
TOCTUHUIIE

Catering at the hotel

Ciyx06a OOIIECTBEHHOTO THUTaHUS B TOCTHUHUIIEC
(pectopannHas ciyx06a). OOcmykuBaHuUE TOCTEH B
pectopanax, kadpe wiam  06apax  TOCTHHUIIBI.
OO6cnyxuBaHue 0OaHKETOB, Mpe3eHTalNN u
Mpa3IHAYHBIX MepomnpusThii. Pa3nudable METOabI
00CITy)KUBaHUS: «a ISl KapT», «a MapT», «TabIbaoT»,
IBEJICKUI CTOJL. JlonoHUTEIbHBIE YCIIYTH:
OpraHu3alysl TOPKECTB, MUTAHHE B HOMEPE, CEPBUC Ha




JTaxke, MUHU Oapbl B HoMmepe u 1ap. KoHTpons 3a
MPOU3BOACTBEHHBIMU TPOIIECCAMH, MPOUCXOIAIIUMHI
HAa KyXHe pecTopaHa. Pa0oTHUKH OOIIECTBEHHOTO
MMUTAaHUS B TOCTHHMIIE U HUX OCHOBHBIEC JOJKHOCTHBIC
00s3aHHOCTH:  METPAOTENb,  Mmied-ToBap,  IOBap
ONpENECTICHHOTO Yy4acTKa, IoBap, OapMeH, CTrap.
KyXHH, coMelbe, opuuant. JIoX0abl OT MOCTOSIIBIICB
n CTOPOHHUX IMOCETHUTEIICH: cerMeHTanusl,
MPUOPUTETHI, CTPATETMH TOCTUHUYHBIX MHPEINPUSTUH.
HoBbie ¢gopMbl 1 popMaThl OpraHu3anud NUTAHUS B
TOCTHHUIIE. JIEKTPOHHBIE CHUCTEMbl YIIPABIICHUS,
WHTEPAKTUBHOE  MEHIO, KOHBEHEpPHBIE  CHUCTEMBbI,
poOoTu3arysi, OOJAYHBIE CHUCTEMBI, HCIIOJIb30BAHHE
QR, MOJCYET  KaJOPUUHOCTH, HCITOJIb30BaHHUE
3BYKOBBIX M  CBETOBBIX  PEIICHUH, aJITOPUTMBbI
COKpaIleHHUs] BpeMEHU 00CITy)XKMBaHUsA, NU(PpoBU3aIUs
JUCTOB OXUJAHWS, TIaTGopMbl OOpPaTHOH CBSI3U H
kacromu3anuu. Hcnons3oBanue Big Data mnpu
MIPOCKTUPOBAHUH pacoioKeHUs 3aBEICHUS
OOIIECTBEHHOT'O MUTAHUS MO KOJIUYECTBY MOCTOSHHBIX
KJIIMEHTOB,  MECTy  JKHUTEJIbCTBA  MEPCHEKTUBHBIX
KJIMEHTOB, YaCTOTE MOCEIIEHUS 3aBeAecHUI 1 Hauboee
YaCcTO 3aKa3bIBaCMBIM OJII01aM

Catering service in a hotel (restaurant service). Serving
guests in restaurants, cafes or hotel bars. Catering for
banquets, presentations and festive events. Various
service methods: a la carte, a parte, table d'hote, buffet.
Additional services: organization of celebrations, meals
in the room, service on the floor, mini bars in the room,
etc. Control over production processes occurring in the
restaurant kitchen. Catering workers in a hotel and their
main job responsibilities: head waiter, chef, cook of a
certain area, cook, bartender, Kkitchen steward,
sommelier, waiter. Income from guests and third-party
visitors: segmentation, priorities, strategies of hotel
enterprises. New forms and formats of catering in a
hotel. Electronic control systems, interactive menus,
conveyor systems, robotization, cloud systems, the use
of QR, calorie counting, the use of sound and lighting
solutions, algorithms for reducing service time,
digitalization of waiting lists, feedback and
customization platforms. Using Big Data when
designing the location of a catering establishment based
on the number of regular customers, place of residence
of promising customers, frequency of visits to
establishments and the most frequently ordered dishes

I/IHHOBaI_II/IOHHBIC TPCHALI B
TEXHOJIOTHUAX I'OCTCITPUMUMCTBA

Innovative trends in hospitality
technologies

BrieuaTnenue kKak HMHHOBAIMOHHBIH TPOAYKT Cepsl
TOCTEMPUUMCTBA. ACHEKThl B3aUMOCBSI3M U B3aHMMHOMH
OOYCIIOBJICHHOCTH  WHHOBAIlMii W  KPEaTUBHOCTH.
NHHOBalMM B WHIYCTPUU TOCTENPUUMCTBA U UX
TUMOJIOTHS,  CYIIHOCTb, pOJb, XAPAKTEPUCTHKA,
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NPUMEPBl  «PEAKTUBHBIX» U «CTPATETHMUYECKHUX)»
uHHOBammid.  DPdekTel  «cMmapThoHU3AUU» U
«IUDKATATN3aum» B cdepe TOCTHHYHBIX YCIYT.
KnuentoopreHTUpOBaHHbBIN CalT oTelist. BupTyaibHbIi
Typu3M Kak HOBBIA BuJ TypusMma. lcnosnb3zoBaHue
MH(OPMALIMOHHBIX CHUCTEM M CHUCTEM aBTOMAaTHU3alUU
JUIS OTACNBHBIX CIYXO roctuHull. VHHOBaIlMOHHBIE
MOJAXO/bl B UAECHTU(UKAMU B oOcityxuBaHuu. Paguo-

JacTOTHAas UICHTH(PUKAIUS (Radio-frequency
identification -  RFID).  Bhempenue  HOBBIX
JIOTIOJTHUTEIIBHBIX yCIyT B TOCTHHHIIC.

M HHOBaIIMOHHBIN CETMEHT PhIHKA OyTHK-OTEIeH. 30HBI
KOBOPKHMHIa B TOCTHHMIIE. BEHIMHI B TOCTMHHYHOM
cepBuce. MITHHOBallMOHHBIE TOJIXO/bl B KOJJIEKTUBHBIX
CpeAcTBax pa3MEHICHUsI K COLMAIbHOMY TYPHU3MY.
HHHOBaIMOHHBIE TOIXO0/IbI B IpOrpaMMax JOSJIbHOCTU
TOCTUHHII.

Experience as an innovative product in the hospitality
industry. Aspects of the relationship and mutual
conditionality of innovation and creativity. Innovations
in the hospitality industry and their typology, essence,
role, characteristics, examples of “reactive” and
“strategic” innovations. The effects of
“smartphoneization” and “digitalization” in the field of
hotel services. Customer-oriented hotel website. Virtual
tourism as a new type of tourism. Use of information
systems and automation systems for individual hotel
services. Innovative approaches to identification in
service.  Radio-frequency identification (RFID).
Introduction of new additional services in the hotel. An
innovative segment of the boutique hotel market.
Coworking areas in a hotel. Vending in hotel services.
Innovative approaches in collective accommodation
facilities to social tourism. Innovative approaches in
hotel loyalty programs.

VYnpaBneHue Ka4eCTBOM B
rOCTENPUUMCTBE. 3eTICHbIC U
OepeKITMBbIE TEXHOJIOTHU

Quality management in hospitality.
Green and lean technologies

[IpoekTupoBaHuEe CHUCTEMBl YIIPABICHUS KauyeCTBOM
yCIyr B KOMIAHUM Typu3Ma U  UHAYCTPUU
rOCTEPUUMCTBA. METONMKN OIEHKH COOTBETCTBUS
TOCTUHMI] U JPYTUX CPEACTB Pa3MEUICHUS KPUTEPHUSIM
KJIacCU(pUKaIUU. Ponp CTaHJapTU3AIUU:
HallMOHAIBHOM M MeXayHapogHoil.  OCHOBHbIE
acCreKThl OOCIYyXWUBaHMS U 0e30MacHOCTH. MeToabl
OIICHKU KauyeCTBa: «CEKPETHBII/«TallHBI» TOCTh,
caMoayuT, U3MepeHue YAOBJIETBOPEHHOCTH.
«3eneHpley» TEXHOJIOTUH B TOCTHUHUYHOM Ou3Hece.
PecypcocOepexxeHne u oxpaHa OKpY’Karolled Cpelbl,
KaKk  KOHKYpeHTHOoe  mpeumymiectBo.  [loHsiTue
«OKOJIOTHYHOCTh ~ TOCTHHHUYHBIX  yciayr». HoBbie
TEXHOJOTUH yOoopku HoMepHOTo (hoHma. COBpeMEeHHbIE
TEXHOJIOTHH cOepekeHus: B TocTuHuUile. HempepriBHOE
BOJIOCHAOKEHUE. BenTunsius B TOCTHHHUIIE.
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3oHupoBaHHass ocBemEHHOCT. CBeT B oTene, B
HOMEpPHOM (OHJE M €ro pojib. DHEprocoOepexeHue.
Cucrema «YMHBIN JIOM» s TOCTUHHUIIBI.
CrtpoutensCTBO 3HeprocOeperamomux 3AaHuil (green

buildings) B UHAYCTPUU rOCTENPUHUMCTBA.
Hcronp30BaHusl  CBETOAMOTHBIX ~ TEXHOJIOTHH  JUIS
OCBEUICHHUS TOCTUHHYHBIX HOMEPOB,
BOJI0COEpEraronInx CMeCHTeIeH, HKOJIOTUIECKU

YUCTBIX OTACIIOYHBIX MAaTCPHUAIOB.

Designing a service quality management system in a
tourism and hospitality company. Methods for
assessing the compliance of hotels and other
accommodation facilities with classification criteria.
The role of standardization: national and international.
Basic maintenance and safety aspects. Quality
assessment methods: “secret”/“mystery” guest, self-
audit, satisfaction measurement. "Green" technologies
in the hotel business. Resource conservation and
environmental protection as a competitive advantage.
The concept of “environmental friendliness of hotel
services”. New technologies for cleaning rooms.
Modern technologies for saving in a hotel. Continuous
water supply. Ventilation in a hotel. Zoned
illumination. Light in the hotel, in the rooms and its
role. Energy saving. Smart Home system for a hotel.
Construction of energy-saving buildings (green
buildings) in the hospitality industry. Use of LED
technologies for lighting hotel rooms, water-saving
faucets, environmentally friendly finishing materials.

Oco0EHHOCTH CETEBOrO U
HE3aBUCHUMOI'O TOCTUHHUYHOT O
OousHeca

Features of chain and independent
hotel business

Toprosast Mapka TOCTUHUYHOI'O IPEANPUATHS, €€ POIIb
B MEPOIPHUATUSIX MapKeTUHTa U npoaax. OcoOeHHOCTH
(GbopMHpOBaHUS U TPOJABUKEHUS MPOAYKTOB CETEBOIO
FOCTUHUYHOTO OusHeca. @OpaHUYal3WHI: CYIIHOCTD,
MECTO B CHUCTeMe pa3paloTKe M MPOJBHKEHUHU
TOCTUHUYHBIX MNpPOAYyKTOB. Pa3Butue ¢panuaiizusra.
OnbIT craHOBIEHHUA (pPaHYAW3MHIOBBIX OTHOLIEHUH
cpenM  TOCTMHHYHBIX  YIpaBleHLEB.  BiusHue
¢dpaHyaii3uHra Ha  pa3BUTHE  MEXAYHApOJHBIX
TOCTMHHMYHBIX Koprnopauuil. [Ipoueccsl normomieHus u
CIIMSHUS B UHAYCTpUU rocrenpuumcta. OcobeHHOCTH
(GbopMUPOBaHUS TOCTHUHUYHOIO TMPOJIYKTa B MAajloM
TOCTUHMYHOM  Ou3Hece. CpaBHUTENBHBIA  aHAIHU3
TUMOBBIX ~ MOTPEOUTENBCKUX  XapaKTePUCTUK U
KOHKYPEHTOCIIOCOOHOCTH ~ MPOJYKTOB  HE3aBUCUMBIX
TOCTUHHUI] M  CETEeBOr0 TOCTHUHHUYHOTO OH3Heca.
BaxHOCTh  (UPMEHHOTO  CTWUJIS  TOCTUHHUIBI U
UMHJDKEBON COCTABJISIFOLIEH. Crparerun
MEXIYHAPOAHBIX  TOCTMHUYHBIX  KOHIJIOMEPATOB.
IIpoueccsl CnMsHUS W MOTJIOIIEHUS MEXIYHAPOIHBIX
TOCTUHUYHBIX ceTed. Jlydlime NnpakTUKH BbIXOAAa Ha
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HOBbIE  MEXAYHApPOJHBIE  PBIHKA  KPYMHEUIIHUX
FOCTUHMYHBIX ceTed. Crpareru MNPOHUKHOBEHUS
MEXJIyHapOAHbIX  TOCTHMHHUYHBIX  OIEpPaTopoB  Ha
pPOCCUUCKUI  pbIHOK. Ponbp  KOHCaldTHMHra  Kak
MHCTPYMEHTA IOBBIIIEHUS KauyecTBa M JIOCTHIKEHUS
MIPEUMYILECTB B KOHKYPEHTOCIIOCOOHOCTH
TOCTUHUYHBIX MPOAYKTOB. JleATETbHOCTh M IPOEKTHI
MEXIYHAPOAHBIX  KOHCAJITUHIOBBIX  KOMIIAHUHA B
UHIOyCTpuH rocrenpuuMcrea B Poccun. IIpumepst
INPOEKTOB B  00JIaCTH  yNpaBieHHs  KayecTBOM
FOCTUHUYHBIX  NPOAYKTOB U  CTPaTETM4YECKOro
MapKeTHUHIa TYPHUCTCKUX u TOCTUHUYHBIX
npeanpusthii, peanu3oBanHbix  PKF  International
Tourism and Hospitality Experts Consulting.

The brand of a hotel enterprise, its role in marketing
and sales activities. Features of the formation and
promotion of chain hotel business products.
Franchising: essence, place in the system of
development and promotion of hotel products.
Franchising development. Experience in establishing
franchising relationships among hotel managers. The
influence of franchising on the development of
international hotel corporations. Acquisition and
merger processes in the hospitality industry. Features of
the formation of a hotel product in a small hotel
business. Comparative analysis of typical consumer
characteristics and competitiveness of products of
independent hotels and chain hotel businesses. The
importance of the hotel’s corporate identity and image
component. Strategies of international hotel
conglomerates. Processes of mergers and acquisitions
of international hotel chains. Best practices for entering
new international markets of the largest hotel chains.
Strategies for penetration of international hotel
operators into the Russian market. The role of
consulting as a tool for improving quality and achieving
advantages in the competitiveness of hotel products.
Activities and projects of international consulting
companies in the hospitality industry in Russia.
Examples of projects in the field of quality
management of hotel products and strategic marketing
of tourism and hotel enterprises, implemented by PKF
International Tourism and Hospitality Experts
Consulting.

MapKeTHHIOBbIE IUIaHBI U
IIPOYKTOBBIE CTPATETUU
TOCTUHUYHBIX MPEITPUATHN

Marketing plans and product
strategies for hotel businesses

CoBpeMeHHbIE (bakTopbI copoca: pacrtymas
KOMIIOHEHTA caMo00CITy>KUBaHMUS, yriayOsieHHast
KacTOMM3alus, KPYIJIOCYTOUHOCTh  OOCITy>KMBaHHS,
MIOBCEMECTHasT ~ MOOMJIBHOCTb,  IEpPCOHAIN30BAaHHOE
Iy TEIIECTBUSI. Kommiekcusie MapKETHHIOBbIE
VICCJIENOBAHMSI pBIHKA B OpraHU3alMsIX HWHAYCTPUU
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Typu3Ma M TOCTEHPUUMCTBA. MAapKETUHIOBBIN ILIAH
TOCTUHUYHOIO NPEANPUATHS: aHAIN3 BHEIIHEH CPEXbI,

aHanmu3 ~ moTpeduTened,  aHadM3 ~ KOHKYPEHTOB,
nmapaMeTpsl  L€H, 3arpy3kd, J0XOJa, KaHaJoB
IPOABMKEHMS.  AHamM3  LEIEBOM  ayJUTOPHH.

Cermenrtanus peiHKa. CTPYKTypa KIMEHTCKOTO MTOTOKA,
00BeM pBIHKA, PBIHOYHAS JIOJIS B I[EJIEBOM CETMEHTE.
Omnpezenenne mapaMeTpoB  CIpoca B paspesax
CE30HHOCTH, LeIeH, MOTHBOB, COIMAILHO-
JneMorpaduuecKuX XapaKTepUCTUK, TEPPUTOPUATILHOTO
paccpeoTOUCHHS B pamKax peruoHa,
nuddepeHuanum H WHIUBUTy AJTH3AIINH,
AJIACTUYHOCTH 10 JI0XOJy U IieHe. ba3oBbie 3J1IeMEHTHI
KOMILJIEKCa MapKETHUHTa B UHyCTPUH TOCTEIIPUUMCTRBA.
Konnenmmun «4P», «7P», «9P» B TOCTHHHYHOM
MapkeTuHre. OcoOeHHOCTH (HOPMUPOBAHUS TTOTUTHKU
MapKETHHTOBBIX KOMMYHHKAITHHA TOCTUHHUYHOIO
npeanpustis. CObITOBas IMOJUTHKA TOCTUHHYHOTO
OPENNPHUATHS. B YCIOBHSIX  MEXKIYHAPOIHOTO U
PETHOHANILHOTO pbIHKa. POpMHUpOBaHHE KIUEHTCKON
6a3p1. OCOOEHHOCTH JTMYHON MPOAAXH TOCTUHHUYHOTO
npoaykTta.  OpraHusanus — areHTCKOW — IPOAaXKU
TOCTUHUYHOTO Tpoaykra. OpraHuzamus Tpoaax
TOCTUHUYHOTO TMpPOAyKTa TypomneparopoMm. I[Ipogaxa
yCIIyT 4Yepe3 HaAIMOHATBHBIE U  MEKIYHApOIHBIC
CHCTEMBI OpOHUpPOBaAHUS. MapkeTHHroBbIe
UCCICAOBAHUS W WX poOJib g pa3paboOTKu U
MPOJBUKECHHS TYPUCTCKUX U TOCTUHUYHBIX MTPOYKTOB.
OCHOBHBIC BUJIBI HUCCIACAOBAHMI W METOHOJIOTHYCCKHUE
noaxo/el. [logxoap! K onpeaeneHu0 eMKOCTH U JIONU
pBIHKAa B WHIYCTPUU TypH3Ma W TOCTCIIPUUMCTBA.

OT00p 1ENeBbIX PHIHKOB. AHAIWTHYECKHE MaTPHIIbL:
SWOT, PEST, BKT'.

Modern demand drivers: growing self-service
component, in-depth customization, 24/7 service,
ubiquitous mobility, personalized travel.
Comprehensive marketing market research in tourism
and hospitality industry organizations. Marketing plan
of a hotel enterprise: analysis of the external
environment, consumer analysis, competitor analysis,
parameters of prices, occupancy, income, promotion
channels. Target audience analysis. Market
segmentation. Structure of client flow, market volume,
market share in the target segment. Determination of
demand parameters in terms of seasonality, goals,
motives, socio-demographic characteristics, territorial
dispersion within the region, differentiation and
individualization, income and price elasticity. Basic
elements of the marketing mix in the hospitality
industry. Concepts of “4P”, “7P”, “OP” in hotel
marketing. Features of the formation of a marketing
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communications policy for a hotel enterprise. Sales
policy of a hotel enterprise in international and regional
markets. Formation of a client base. Features of
personal selling of a hotel product. Organization of
agency sales of hotel products. Organization of sales of
hotel products by a tour operator. Sale of services
through national and international reservation systems.
Marketing research and its role for the development and
promotion of tourism and hotel products. Main types of
research and methodological approaches. Approaches
to determining capacity and market share in the tourism
and hospitality industry. Selection of target markets.
Analytical matrices: SWOT, PEST, BCG.

10

[udpoBoii MapKETUHT U
T DKATATIA3aUs TOCTHHUYHBIX
MIPOAYKTOB

Digital marketing and digitalization
of hotel products

Pe3kas pebanancupoBka oiaiiH 1 OHJIATH KOMITOHEHT
HPOABUKEHUSI TYPUCTCKUX M TOCTUHUYHBIX POJYKTOB.
JluHamuueckoe M KJIACCUYECKOE  IaKeTHUpPOBAHME
HOBOI'O  IIOKOJIEHHUS, OpOHUpOBaHME Ha  MeTa-
nouckoBukax U OTA. OcHOBHbIE XapaKTEpUCTHKU
JUHAMUYECKUX IaKEeTOB: PAacUIMPEHHE acCOPTUMEHTA,
Oonblllass  YHUKQJIbHOCTb, MpsAMOE OOpalieHue K
MHBEHTOPY IOCTaBIIMKOB, UCIOJIb30BAHUE CBOOOHBIX
pPECypcoB  TMOCTaBIIUKOB (aBUAKOMIAHUM, OTEIEH,
pecTopaHoB), HKOHOMHYHOE 1IeHOOOpa30BaHue,
yBEIMUYEHUE MpoleHTa 3arpy3ku. B2B-omnarta 0e3
JICTIO3UTOB B PEXHUME PEIbHOTO BpeMEHM Osaromaps
BUPTYaJbHBIM IUIATEKHBIM pelieHusM. [lnatdopmsl,
BKJIIOYAIOIIUE MPOAYKT, AUCTPUOYLHUIO, MOCTaBKY U
OIUIaTy B JOJIM CeKyH[bl. Pemienuss mo uuTepdeicy:
OCHOBHBIE KpuTepuu. OCOOEHHOCTH pa3pabOTKU CTHJIA,
COJIEp)KaHusl, CTPYKTYpbl U DJIEMEHTOB HaBUTALUU
caifTa roCTHHMIBL. ACHEKTHl MOOMJIBHOTO MHTep(eiica
caiiToB rocTuHUL. OTIMYUTENbHbIE YEPThl PEKJIaMbl B
UHAYCTpUM rocrenpuuMmcrsa. [lpumepsl  kaHanoB
peKiaMbl 78 TOCTHHHMIL: KOHTEKCTHas pekjama,
IOpO/ABWKEHHE B  MOMCKOBBIX cuctemax (SEO),
COLIMAJIbHBIE CETH, TeMaTU4YecKue calThl U (HOpyMBI,
reoJIOKallMOHHbIE cepBHCHI, 2(is, TOMCKOBBIE CUCTEMBI,
TripAdvisor, TOpoJACKHME TMOpTajbl, pekjiama B
ANIEKTPOHHBIX U MedaTHeix CMU, 6unbopasl, pexkiama
B OOIIECTBEHHOM TPAaHCIOPTE, BBIBECKH, YyKa3aTelH,
pacchuika o cMc/e-mail.

A sharp rebalancing of the offline and online
components of promoting tourism and hotel products.
New generation dynamic and classic packaging,
booking on meta-search engines and OTA. The main
characteristics of dynamic packages: expansion of the
assortment, greater uniqueness, direct access to
suppliers' inventory, use of free resources of suppliers
(airlines, hotels, restaurants), economical pricing,
increased load percentage. B2B payment without




15

deposits in real time thanks to virtual payment
solutions. Platforms that include product, distribution,
delivery and payment in a fraction of a second.
Interface decisions: basic criteria. Features of
developing the style, content, structure and navigation
elements of a hotel website. Aspects of the mobile
interface of hotel websites. Distinctive features of
advertising in the hospitality industry. Examples of
advertising channels for hotels: contextual advertising,
promotion in search engines (SEO), social networks,
thematic sites and forums, geolocation services, 2Gis,
search engines, TripAdvisor, city portals, advertising in
electronic and print media, billboards, advertising in
public transport, signs, pointers, SMS/e-mail
distribution.

11

LlenooOpa3oBaHue 1 yrpaBicHHE
J0XO0JIaMH TOCTUHHYHBIX
HNpEANPUATUI

Pricing and revenue management
for hotel businesses

[InanupoBanue 00bEMOB MpOJAaX TOCTUHUYHOIO
HOPENpUATHs, BUbl TapU(HBIX JIAHOB FOCTUHUYHOTO
NOPEINPUSATHS, OCOOCHHOCTH pPabOThl ¢ Tapudpamu B
«HU3KHE» U «BBICOKHE» CE30HBI, TapU(HOI CEeTKOH,
MoKa3areysiMu  3arpy3ku. Pacuer wneneBoil cpenHei
1eHsl HoMmepa. Ompenenenue TOYKU 0e3yObITOUHOCTH
TOCTUHUYHOIO IMpOeKTa. PeHTabenbHOCTh MPOIYKIIUH,
IpO/iaX, aKTUBOB, COOCTBEHHOI0 KanuTaiaa. OCHOBHbIE
1eHo00pasyronye (bakxTopsI B WHTYCTPHH
rOCTENPUUMCTBA: ce0eCcTOUMOCTb, U3JIEPIKKH,
pUObLIb, YPOBEHb KOHKYPEHTHBIX 1IE€H, COOTHOIIEHUE
cIpoca M IpeJUIOKEHUs. YIpaBlieHHE ICHAMHU.
Hcnonp3oBaHne CHCTEMBI CKHJOK M HaJ0aBOK.
[Toxxomap!l K pacyeTy LieH JUIsl CIIy>KObl OOIIECTBEHHOTO
MUTAHUS U Pa3IMYHBIX BUJOB JOMOIHUTEIbHBIX YCIIYT.
[Tonxompl ¥ MeTOABI CTUMYJIUPOBAaHUSA MPOJAXK.
Opranuzanus CUCTEMBI yIpaBIeHUs
B3aMMOOTHOUIEHUSIMM C KJIMEHTAaMH T'OCTUHUYHBIX
OpEeNnpusITUid U oneHka ee  3(PQPEKTUBHOCTH.
IIporpaMMbl  JOANBHOCTH Ui KIMEHTOB B
TOCTUHUYHOM ceKTope. Vcnonp3oBaHue onTUMaabHOTO
KOJIMYECTBA JNEKTPOHHBIX KaHaJIOB IPOJAXK
TOCTUHUYHBIX MPEANPUATUNH, TPU 3TOM COXPAHSS
naputer IeH. PakTopsl pacnpocTpaHeHUs Ou3Hec-
Mojziele Je3uHTepMenuanuy  (MUHUMHU3aLUW WK
yCTpaHEHUsT  TPAJULUOHHBIX  IOCPEIHUKOB) B
UHAYCTPHUH TypU3Ma U TOCTENPUHUMCTBA.

Planning of sales volumes of a hotel enterprise, types of
tariff plans for a hotel enterprise, features of working
with tariffs in “low” and “high” seasons, tariff
schedule, occupancy rates. Calculation of the target
average room price. Determining the break-even point
of a hotel project. Profitability of products, sales, assets,
equity. The main pricing factors in the hospitality
industry: cost, expenses, profit, level of competitive
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prices, supply and demand ratio. Price management.
Using a system of discounts and allowances.
Approaches to calculating prices for catering services
and various types of additional services. Approaches
and methods of sales promotion. Organization of a
customer relationship management system for hotel
enterprises and evaluation of its effectiveness. Loyalty
programs for customers in the hotel sector. Using the
optimal number of electronic sales channels for hotel
businesses while maintaining price parity. Factors in
the spread of business models of disintermediation
(minimization or elimination of traditional
intermediaries) in the tourism and hospitality industry.

12

Crparernyeckuii (PMHAHCOBBIN
MEHEPKMEHT TOCTHHUYHOTO
MPEIIPUATHS

Strategic financial management of a
hotel enterprise

CpaBHHTENBHBIN aHAIN3 UCTOYHUKOB (DMHAHCUPOBAHUS
TOCTUHHYHBIX Tpeanpustuii. Bwidop »ddexTuBHOM
CTpaTeruu ISt MIPUBJICYCHUS MCTOYHUKOB
(dbuHaHCUpOBaHUS WHBECTHUIIHOHHOTO MpPOeKTa
TOCTHHHUIBL.  VIHBECTHUIIMOHHAsT — MPHUBIEKATEILHOCTh
TOCTUHUIIBI M €€ OILIEHKAa. OBOJIONUS TOJXO/J0B
IPOEKTHOTO  (pUHAHCHpPOBAaHUS  JUII  HMHIYCTPUHU
rOCTENPUUMCTBA, MOCIEIHUE TPEHIbl U TEHICHIUU B
OpraHu3aliil  TPOCKTHOTO  (UHAHCUPOBAHUS IS
roctuHull B Poccum u 3a pyGexom. Cucremsl
O0KETHPOBAHUS TOCTHHUYHBIX TIPETPHUSATHIH.
Mactep-OomkeTr u  OW0OKETbl  MOApaA3JEICHUN
TOCTHHHUIIBL. BIOJDKET J0XOM0B M pPacxoJlioB, OIOIKET
JIBUKCHHUS ~ JIGHEXKHBIX  CPEACTB  TOCTUHUYHOIO
npeanpusitas. OCHOBHBIE  TMOIXOABI K  OLCHKE
3P PEKTUBHOCTH JesTebHOCTH TOCTUHUI] u
OKymaeMocTH uHBecTului. Crneunduka U CpaBHEHUE
JOXOJHOCTH M OKYNAaeMOCTH Pa3JIUYHBIX CETMEHTOB
TOCTHHHIL. MoJlen ynpaBieHUsT PEHTA0EIbHOCTHIO.
@OuUHAHCOBBIE ACTIEKTHl U MPUOPUTETHI B ACATEIHLHOCTH
CITY>KOBI OOIIECTBEHHOTO TUTAHUS

Comparative analysis of sources of financing for hotel
enterprises. Choosing an effective strategy for
attracting sources of financing for a hotel investment
project. Investment attractiveness of the hotel and its
evaluation. The evolution of project financing
approaches for the hospitality industry, the latest trends
and trends in organizing project financing for hotels in
Russia and abroad. Budgeting systems for hotel
enterprises. Basic approaches to assessing the
efficiency of hotels and return on investment. Specifics
and comparison of profitability and payback of various
hotel segments. Profitability management models.
Financial aspects and priorities in the activities of
public catering services

4. Oopa3oBaTesibHbIe TEXHOJIOTHH
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Jis  mpoBeneHuss yuyeOHBIX  3aHATUH 1O  JUCHUIUIMHE  HUCHOJB3YIOTCS  Pa3IUyHbIC
oOpa3oBaTeNnbHbIe TEXHOJIOTHH. Il OpraHu3aly y4eOHOTo Mpolecca MOXKET ObITh MCIIOJIB30BaHO
ANEKTPOHHOE 00ydeHue U (W) JUCTaHLIMOHHBIE 00pa30BaTeIbHbIe TEXHOIOTHH.

4. Educational technologies
Various educational technologies are used to conduct training sessions in the discipline. To organize the educational
process, e-learning and (or) distance learning technologies can be used.

5. OnleHKa JIAHHUPYEMBIX Pe3yJIbTATOB 00y4YeHUs
5. Learning outcomes assessment

5.1 CucreMa oleHUBAHUSA

®opmMa KOHTPOJIS Makc. K0JIM4ecTBO 0AJJIOB
3a oany Bcero
padory

Texkymuii KOHTPOJIb:

- OIIpoC 5 GayoB 30 6amioB

- y4acTue B IUCKYCCHUU Ha CEMUHApe 5 banos 10 6amnoB

- KOHTpOJIbHast paboTa (Temsl 1-7) 10 6amoB 10 6amoB

- KOHTpOJbHast pabota (Tembl 8-14) 10 6amoB 10 GaymoB

[TpomexyTouHas aTTecTauusi —3a4éT 40 6amoB

HToro 3a cemectp 100 6amnoB

[Tomy4yeHHBII COBOKYIHBIN PE3YIbTAT KOHBEPTUPYETCS B TPAJAUIIMOHHYIO IIKAJIy OLICHOK U B
mKany oueHok EBporelickoil cucteMsl nepeHoca u HakorieHus kpeautos (European Credit Transfer
System; nanee — ECTS) B COOTBETCTBUM ¢ TaOJIUIICH:

100-6amnpHast mkana | TpagumuoHHas mIKaia Léléila_ﬂsa
95-100 A

83 _ 94 OTJINYHO B

68 — 82 XOpOLIOo 3a4TEHO C

56 — 67 D

50 _55 YAOBJICTBOPUTCIIEHO E

20 —-49 FX

0-19 HCYOOBJICTBOPUTCIBHO HE 3a4TCHO F

Form of control Max. number of points

For one unit Total

Current control:

- poll 5 points 30 points

- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points

Intermediate certification - credit with an assessment 40 points

Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

| 100- point scale | Traditional scale | ECTS scale |
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95-100 A
83 04 Excellent B
68 — 82 Good passed C
56 — 67 D
50 55 Acceptable E
2049 : FX
0_19 Unpublishable unpassed =

5.2 KpnTeplm BBICTABJICHHUSA OLCHKH IO TUCHUIIIMHE

Baaasl/
Ixana
ECTS

Ouenka nmo
JUCHHUILINHE

KpuTepun oueHku pe3yabTaToB 00yUeHHs 10 JUCHHUIIIUHE

100-83/
AB

OTJINYHO/
3a4TEHO

BricTaBisercs o0ydaroneMycs, €Cly OH TIIyO0KO U MIPOYHO YCBOWII TEOPETHUECKUIT U
IIPAKTUYECKUH MaTepHal, MOXKET IIPOJEMOHCTPUPOBATh 3TO HA 3aHATUAX U B XOJI€
MPOMEKYTOYHON aTTECTALUH.

OOyuJaronuicst NCUEPIIBIBAIONIE U JIOTHIECKH CTPOWHO M3NIaraeT y4eOHbIH MaTepHal,
yMEeT YBS3bIBATh TEOPHIO C IPAKTUKOH, CIIPABIISIETCS C PELICHUEM 3a1a4
npodeccrnoHaFHOI HaNpaBJICHHOCTH BBICOKOTO YPOBHSI CIIO’KHOCTH, NIPABUIIBHO
000CHOBBIBAET IPHHSATHIE PELICHUS.

CB00O0OIHO OpHEHTHpPYETCS B yueOHOH M Mpo(hecCHOHATBHOM InTepaType.

OrieHKa Mo JUCLUIUINHE BBICTABIIIIOTCA 00yUaromeMycs ¢ y46ToM pe3yIbTaToB
TEKyLIed U IPOMEXYTOUHOM aTTECTALIMHU.

KomnereHuuny, 3aKperui€HHbIe 32 JUCHUILTHHON, COPMUPOBAHBI HA YPOBHE —
«BBICOKHI».

82-68/

Xopomio/
3a4TEHO

BricTaBistercs o0ydaronieMycsi, Clii OH 3HaeT TEOPEeTHUECKUIl U IpaKTHUeCKUit
MaTrepual, FPaMOTHO U IO CYILIECTBY U3JIaracT €ro Ha 3aHATHIX U B X0
IIPOMEXKYTOYHOH aTTECTalluy, HE JOIyCKasl CyLIECTBEHHBIX HETOUHOCTEH.
OOyuaronuiicst MpaBMIILHO IPUMEHSET TEOPETHYECKNE TTOJI0KEHUSI IPU PEILICHUH
MPaKTHYECKNX 33/1a4 Ipo(heCCHOHATLHOM HANPaBISHHOCTH PAa3HOTO YPOBHS
CJIO’KHOCTH, BJIaZieeT HEOOXOAMMBIMHE IJISl 3TOTO HaBbIKaMU M IPUEMaMH.
JlocTaTo4yHO XOpOII0 OpUEHTHPYETCS B yueOHOH 1 pohecCHoHaIbHOM InTeparype.
O1eHKa 10 AUCIMIUIMHE BBICTABISIFOTCS 00yJaronieMycs ¢ y4éToM pe3yIbTaToB
TEKyLIed U IPOMEXYTOUHOM aTTECTALIMHU.

KomrneteHuny, 3aKperui€HHbIe 32 JUCHUILTMHON, COPMUPOBAHBI HA YPOBHE —
«XOPOILHIA».

67-50/
D,E

yIOBJICTBO-
purenbHo/
3a4TCHO

BricTaBnsiercs oby4aromemMycsi, €Clii OH 3HAeT Ha 6a30BOM YPOBHE TEOPETHUECKUN U
MPAKTUYECKHUA MaTepHal, TOMYyCKaeT OT/ENbHBIE OUTMOKH MPHU €T0 M3JI0KEHUH Ha
3aHATUAX U B X0JI€ TPOMEXYTOYHOM aTTeCTalUH.

OO0yuaronuiicst HCTILITHIBAET ONIPEACTIEHHBIE 3aTPYJHEHNSI B MPUMEHEHUH
TEOPETHICCKUX TTOJIOKEHUH MTPH PELICHUH MPAKTHYECKIUX 33134 MPO(ecCHOHaTbHON
HaIPaBJICHHOCTH CTAaHIAPTHOTO YPOBHS CIIOKHOCTH, BIIaJleeT HEOOXOIUMBIMU IS
9TOro 6a30BBHIMU HABBIKAMH U PUEMAMHU.

JleMOHCTpHpYET TOCTATOYHBIN YPOBCHb 3HAHUS YYCOHOH TUTEpaTyphI IO JUCIUTUINHE.
O1eHKa MO JUCIUILUINHE BBICTABISIIOTCS 00yJaromeMycsi C YI6TOM Pe3yIbTaToB
TEKyLIeH U IPOMEKYTOUHOM aTTECTALUHU.

Komnerenum, 3akpeniéHHble 3a JUCIUTITMHON, cOPMUPOBAHBI HA YPOBHE —
«JIOCTATOYHBIN».

49-0/
F,FX

HEYIOBJICT-
BOpHUTENBHO/
HE 3a4TCHO

BricTaBnseTcs o0yuaromemycs, €CIM OH He 3HaeT Ha 6a30BOM YPOBHE TEOPETHIECKUI
U TIPaKTHYECKUI MaTepHuall, TOIMyCKaeT TPyOble OMNOKH MPH ero M3I0KEHUH Ha
3aHATUSIX U B XO/I€ IPOMEXYTOUHOH aTTECTaLUHU.

OO0y4aronuiicss UCTIBITBIBAET CEPhE3HBIE 3aTPYTHEHUS B IPUMEHEHNH TEOPETUIECKUX
TIOJIOKEHHH MPH PEIICHUH MTPAKTHYECKHUX 337124 MTPOQEeCCHOHANBHON HAallPaBICHHOCTH
CTaH/IapPTHOT'O YPOBHS CI0KHOCTH, HE BJIaJiIeeT HEOOXOIMMBIMH JUIS 3TOTO HABBIKAMH U
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Baaasl/ | Ouenka nmo Kputepun oueHkn pe3yaibTaToB 00y4eHUsI 10 JUCUUIJIMHE

HMIxana | gucHUIIAHE
ECTS

pUEMaMH.

JemoHCTpHpyeT pparMeHTapHbIe 3HAHNS yUeOHOM TUTEpaTyphl MO AUCIUILIIHE.
OreHKa Mo JUCHUIUINHE BBICTABIIOTCS 00ydJaromeMycs ¢ YI6TOM pe3yIbTaToB
TEKyLIEW U IPOMEXYTOUHOM aTTECTALIMH.

KoMmnereHnuy Ha ypoBHE «JOCTaTOYHBIN», 3aKPEIUIEHHBIE 34 JUCLUIUIMHOM, HE
chopMHpOBaHEHI.

5.3 OuneHouHble cpeacTBa (MaTepuajbl) IS TEKYIIero KOHTPOJsI YyCIHeBaeMOCTH,
l'lpOMe)KyTO‘{HOﬁ aTrecranmmu Oﬁy‘lalOIIII/IXCﬂ mo JucCIuIJInHe
5.3. Evaluation tools (materials) for current monitoring of academic performance, intermediate
certification of students in the discipline.

Bonpocer quis 3auéra

1. daxTopsl NPEANOYTEHHH, MOTHUBALMM, NPEABOCXUILECHUS U MPEBBILCHUS OXHUIaHUSA
KJIMEHTOB NP pa3pabOTKe TOCTUHUYHOTO MPOAYKTA.

2. I'ocTUHMYHBIN NMPOAYKT U €r0 OCHOBHbBIE XapaKTEPUCTUKHU. ['OCTUHMYHBIN NPOIYKT Kak
KoMIUIeKC yciryr. OCHOBHBIE 3Talbl Pa3pab0TKU TOCTUHUYHOTO IPOAYKTA.

3. ’)Ku3HEHHbIM LMK TOCTUHUYHOIO MpoaykTa. [lo3unnoHnpoBaHue TOCTUHUYHOTO MPOAYKTa
Ha pbIHKE

4. OcCHOBHBIE aCHEKTbl TEXHOJOTMH TOCTUHUYHOM JEATENbHOCTH: TOCTEBOW LIHKI,
OpOHUPOBAaHUE U €ro THIIbI, OCHOBHBIE U JONOJHUTENbHbIE YCIYrH, (YHKIMOHAJIbHBIE MPOLECCH] B
TrOCTUHUIIAX.

5. Opranuzanus areHTCKOM MpOJaXXu TOCTHMHHYHOrO mpoAykra. OpraHusanus Ipofax
TOCTUHUYHOIO MPOJYKTa TyponeparopoM. Ilponaxa ycayr yepe3 HallMOHAJIbHbIE U MEXKIYHapOHbIE
CHCTEMbl OpOHUPOBAHMUSL.

6. OcHOBHbBIE OTJAENbl U CIIyKObl TOCTMHMIBI: IpUEMa M pa3MEUIeHMs], aJMUHUCTPATUBHO-
XO34WCTBEHHAsl, OOLIECTBEHHOIO MUTAHUSA, KOMMEpUECKas, HWHKEHEPHO-TEXHUYECKas CIyXkOBbl.
Opranuzanus paOoTsl CiTy>k0bl HOMEPHOTO (OHJIA (XayCKUIIHHT).

7. KBanudukanuonnsle TpeOOBaHMs K MEpCOHaTy TocTUHUL. O0pa3 U UMHIK COTPYTHHKOB
TOCTUHUYHBIX MpEeANpUATH. VYIpaBieHue Kapbepod paboTHHKOB rocTtuHull. KoproparuBHas
KyJbTypa TOCTUHUYHOTO IIPEIIIPUSTHSL.

8. IlpenocraBiieHne OMOJIHUTEIBHBIX W IMEPCOHANBHBIX YCIYr IO OpraHU3alMM NHTaHUS,
TPAHCIOPTHOTO U AKCKYPCHOHHOT'O OOCITYKUBaHHUS.

9. Vcnyru nuraHusi Kak COCTaBISIOIIAas TOCTUHUYHOIO MpOAyKTa M (PakTop co3/1aHus
KOHKYPEHTHBIX TPEUMYILIECTB.

10. Cnyx0a oOIECTBEHHOIO NMUTaHMUS B FOCTHHULE (pecTopaHHas ciaykOa). OOcmykuBaHue
rocTeil B pecropaHax, kadge wiM Oapax roctuHuubl. OOciaykuBaHHe OaHKETOB, MpE3CHTAUN U
Mpa3gHUYHBIX MEPONPUITUN. PazaruHble METOIbI 00CITYy )KUBaHHUSL.

11. HoBsle ¢popmbl 1 popMaThl OpraHu3alMyi NUTaHUS B TOCTUHHIIE.

12. Knaccudpukanus TOCTMHMII M AHAJIOTMYHBIX CPEACTB pa3MmelleHus. [IpuHIumnsI
KJ1acCU()UKALMU TOCTUHUYHBIX MPEeINpUsATHA. METOAUKH OLEHKH COOTBETCTBHSI TOCTUHUIL M JIPYTHX
CPEICTB pa3MeUIeHHUs] KputepusM kiaccupukauuud. Ponb crangapTU3aluu: HaMOHAIBHON U
MEXIYHAPOIHOM.

13. MeToapl OLIEHKHM KauyecTBa: «CEKPETHBIN»/«TalHbIN» TOCTh, CaMOayJIuT, H3MEpEeHHE
YZIOBJIETBOPEHHOCTH.

14. Cuctema «YMHBIN A0M» JUIsi TOCTUHUIIBI. CTPOUTENHCTBO DHEProcOEeperaroniux 31aHui
(green buildings) B ”HAYCTpUU rOCTENPUUMCTBA.

15. DddexTs! «cMapTPOHU3AIUN» U «IUDKUTAIN3ALNNY» B cpepe TOCTUHUYHBIX YCIYT.
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16. OcobenHocTy (HOPMHUPOBAHHMS W MPOJABMKCHHUS MPOAYKTOB CETEBOTO TOCTHHHYHOTO
OousHeca. DpaHYA3UHT: CYIIHOCTh, MECTO B CHUCTEME pa3paboTKe W MPOABMKEHUU TOCTHHHYHBIX
MIPOYKTOB.

17.  CpaBHUTENbHBIH  aHANW3  TUIOBBIX  MOTPEOUTENHCKUX  XAPAKTEPUCTHK U
KOHKYPEHTOCIIOCOOHOCTH MPOIyKTOB HE3aBUCUMBIX TOCTUHHUIL U CETEBOI'0 TOCTUHUYHOTO OHM3HEcA.

18. MapkeTUHroBblii IJaH TOCTUHUYHOIO IPEIUPUSITHSA: aHAIU3 BHEIIHEH CpElbl, aHaIu3
notpeduTeneii, aHanu3 KOHKYPEHTOB, MapaMeTphl IIEH, 3arpy3KH, J0X0Ja, KaHaJOB IPOIBUKECHHUS.
Amnanmus neneBoit ayauropun. Cermenrtanus peiHka. CTpyKTypa KJIMEHTCKOTO MOTOKa, 0OBEM pBIHKA,
PBIHOYHAs J10JI B LIEJIEBOM CETMEHTE.

19. ®aktopbl pacnpoCTpaHEHUs OW3HEC-MOJACNEH Me3MHTepMEIUanui (MUHUMU3AIMAA WIIH
yCTpaHEHUS TPAJUIIMOHHBIX TOCPEIHUKOB) B HHIYCTPUH TypHU3Ma U rocTerpuuMcTBa. busnec-monenu
Airbnb.com u Booking.com.

20. Peskas peOamancupoBka ouiailH W OHJIAWH KOMIIOHEHT IPOJBMIKCHHS TYPHCTCKUX H
TOCTUHUYHBIX NIPOAYKTOB. JluHaAMHUeckoe M KJIAaCCHMYECKOE IAaKETHPOBAHME HOBOI'O IOKOJIEHMS,
OpoHHpoBaHUE Ha MeTa-TlonckoBUKax 1 OTA.

Questions for testing

1. Factors of preference, motivation, anticipation and exceeding customer expectations when
developing a hotel product.

2. Hotel product and its main characteristics. Hotel product as a set of services. The main stages of
hotel product development.

3. Life cycle of a hotel product. Positioning of a hotel product on the market

4. The main aspects of hotel technology: the guest cycle, reservations and its types, basic and
additional services, functional processes in hotels.

5. Organization of agency sales of hotel products. Organization of sales of hotel products by a tour
operator. Sale of services through national and international reservation systems.

6. The main departments and services of the hotel: reception and accommodation, administrative and
economic services, catering, commercial, engineering and technical services. Organization of the room
service (housekeeping).

7. Qualification requirements for hotel staff. The image and image of employees of hotel enterprises.
Career management for hotel workers. Corporate culture of a hotel enterprise.

8. Providing additional and personal services for catering, transport and excursion services.

9. Food services as a component of the hotel product and a factor in creating competitive advantages.
10. Catering service in a hotel (restaurant service). Serving guests in restaurants, cafes or hotel bars.
11. New forms and formats of catering in a hotel.

12. Classification of hotels and similar accommodation facilities. Principles of classification of hotel
enterprises.

13. Quality assessment methods: “secret”/“mystery” guest, self-audit, satisfaction measurement.

14. Smart Home system for a hotel. Construction of energy-saving buildings (green buildings) in the
hospitality industry.

15. Effects of “smartphoneization” and “digitalization” in the field of hotel services.

Features of the formation and promotion of chain hotel business products. Franchising: essence, place
in the system of development and promotion of hotel products.

17. Comparative analysis of typical consumer characteristics and competitiveness of products of
independent hotels and chain hotel business.

18. Marketing plan of a hotel enterprise: analysis of the external environment, consumer analysis,
competitor analysis, parameters of prices, occupancy, income, promotion channels. Target audience
analysis. Market segmentation. Structure of client flow, market volume, market share in the target
segment.

19 Factors in the spread of business models of disintermediation (minimization or elimination of
traditional intermediaries) in the tourism and hospitality industry. Business models of Airbnb.com and
Booking.com.
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20 A sharp rebalancing of the offline and online components of promoting tourism and hotel products.
New generation dynamic and classic packaging, booking on meta-search engines and OTA.

IIpuMepsbI TeCTOBBIX 3aJaHM I

1. IIpx NpOEKTUPOBAHUU CTOMMOCTH TYPIPOIYKTa LIEHY, TOKPHIBAIOIILYIO TOJBKO IIEPEMEHHBIC
3aTpaThl HA MPOU3BOJICTBO MPOTYKIMH, HA3BIBAIOT:

a) mpeaenbHas

0) 6e3yOBITOYHOCTH

B) 1eJIeBas

I) CIIpaBOYHast

2. Apenpa, npuobpereHue (IOKynka) 6JoKa MECT Ha YCIOBHSIX KOMUTMEHTA WUJIM 3JO0TMEHTA,
OponupoBanue (0€30T3bIBHOE M / MM MPUOPUTETHOE), COTPYTHHUYECTBO HA YCIOBHUSX MOBBIIICHHON
KOMHCCHUM WIM CTaHAAPTHOM KOMHUCCHM IO DPa30BbIM 3asBKaM — BO3MOXHbIE (OPMBI (CXEMBI)
B3aMMOJICHCTBHS TypoIiepaTopa MpH IJIAHUPOBAHUH Typa C MPEAIPUATHEM-TTAPTHEPOM:

a) aBUaKOMITaHUEH

0) rOCTUHUIIAMH U UHBIMH CPEICTBAMHU pa3MeEIleHUs

B) MPEANPUATUSAMU (KOMIAHUSMHU) KEIE3HOAOPOKHOTO M aBTOMOOUIILHOTO (aBTOOYCHOTO)
TpaHCIopTa

T') 9KCKYPCHOHHBIMH OpraHu3anusmMu (0ropo u ap.)

1) CO BCEMH BBIIIIE TIEPEUYNCICHHBIMU

3. Kakas roctuHMYHas ceTh SBISETCA B HAcTofAllee BpeMs KpylHeieil B mupe (pasmepom
okoJ10 5500 roctuHuUI, BMECTUMOCTHIO 0K0J10 1.070.000 HOMEpOB)?

a) Accor Hotels;

6) Choice Hotels International;

B) Best Western Hotels and Resorts;

r) Marriott International and Starwood Hotels and Resorts Worldwide.

4. Jloxnan mo rinobanbHON KoHKypenTocrocoonoctu (Global Competitiveness Report Travel
and Tourism Competitiveness Report) exxeroaHo myOIHKyeTcs:

a) BceMupHBIM 9KOHOMHUYECKUM (HOpyMOM;

0) MexyHapOJHBIM BTIOTHBIM (OHIOM;

B) BcemupHbIM OaHKOM;

r) FOHBTO.

5. Knacrepsl — 2t0:

a) MoA00HbBIE IO pa3Mepy KOMIaHUH

0) rpynmsl KOMIOAHUN U CBS3aHHBIE C UX JEATEIbHOCTHIO OPraHU3aLMU, CKOHLIEHTPUPOBaHHbIE
reorpaduyecKku

B) KOMIIAaHUH- KOHKYPEHTHI

I') MEKOTpaciieBbIe KOHTIIOMEPaTHI

6. IIpouecc pazaeneHust COBOKYITHOTO PbIHKA Ha 00jiee MeJIKUe OJTHOPOIHBIE YACTH C LIENBI0 UX
nocJeTyroIero 0osee IeTaaTbHOTO UCCIIeIOBAaHHS HAa3bIBACTCS:

a) CeTMCHTAIINEH

0) unTerpanueit

B) nuddepeniuanmeit

) quBepcuuKaueit

7. O0cnyxuBanue «a la cart » — ato...

a) cBOOOIHBIN BBIOODP KJIIMEHTOM OJIOJ U3 MPEAIaraeMoro pecTopaHOM MEHIO

6) oOciry>)KMBaHHE 0 €MHOMY JJISl BCEX TYPUCTOB MEHIO 0€3 IpaBa BeIOOpa 01101

B) CBOOO/IHBIHM BHIOOP BBICTABICHHBIX HA OOILIUI CTOM OJIIO/ U CaMOOOCTy)KUBaHNE

8. Kak o603Ha4aroTcs Kiaaccel SHEProdPPeKTUBHOCTH TEXHUKU ?

a) 3Hakamu ++, +, -, -- ¥ T.J. - OT Oosiee 3pexTuBHOrO K MeHee Y (PEeKTHBHOMY
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6) 3uakamu E100, E50, E25 u T.4. - ot 6ostee a3 pextuBHOrO K MeHee 3 (HEKTUBHOMY
B) Hudpamu L, IL, III u T.1. - oT 60on1ee 3¢pdexTuBHOTO K MeHee 3¢ (HeKTUBHOMY
r) bykBamu A, B, C u T.1. - ot 601ee 3¢ pexTuBHOrO K MeHee 3P HEeKTUBHOMY
9. KoHTakTHOM 30HO ¢ TOTPEOUTETIEM MOXKET CUUTATHCS:

a) [lex mo pemoHTY 000pyTIOBaHUS

0) Toprosas moiaika HHTEPHET-Mara3uHa

B) CTpouTenbHas IomaaKa

r) Crolika afMUHHCTpaTOpa B TOCTUHUILIE

10. KiroueBbIMU OTIMYUSMU YCIYTH OT TOBapa HE SIBISIFOTCS:

a) HeonnopoaHnocts

0) HeocszaemocTh

B) [ToouepesHOCTH TPOM3BOJICTBA U IOTPEOICHUS

r) OHOBPEMEHHOCTh MTPOU3BOJICTBA U MOTPEOICHUS

Examples of test tasks

1. When designing the cost of a tourism product, the price that covers only the variable costs of
production is called:
a) limit
b) break-even
c) target
d) reference
2. Rent, acquisition (purchase) of a block of seats on the terms of a commitment or elotment,
reservation (irrevocable and / or priority), cooperation on the terms of an increased commission or a
standard commission for one-time applications - possible forms (schemes) of interaction between a
tour operator when planning a tour with an enterprise - partner:
a) by the airline
b) hotels and other accommodation facilities
c) enterprises (companies) of railway and road (bus) transport
d) excursion organizations (bureaus, etc.)
e) with all of the above
3. Which hotel chain is currently the largest in the world (about 5,500 hotels in size, with a capacity of
about 1,070,000 rooms)?
a) Accor Hotels;
6) Choice Hotels International;
B) Best Western Hotels and Resorts;
r) Marriott International and Starwood Hotels and Resorts Worldwide.
4. The Global Competitiveness Report Travel and Tourism Competitiveness Report is published
annually:
a) the World Economic Forum;
b) the International Monetary Fund;
c) the World Bank;
d) UNWTO.
5. Clusters are:
a) companies of similar size
b) groups of companies and organizations related to their activities, concentrated geographically
C) competing companies
d) inter-industry conglomerates
6. The process of dividing the total market into smaller homogeneous parts for the purpose of their
subsequent more detailed study is called:
a) segmentation



23

b) integration

c) differentiation

d) diversification

7. “A la cart” service is...

a) free choice by the client of dishes from the menu offered by the restaurant

b) service according to a single menu for all tourists without the right to choose dishes
c) free choice of dishes placed on a common table and self-service

8. How are the energy efficiency classes of equipment designated?

a) Signs ++, +, -, --, etc. - from more effective to less effective
b) Signs E100, E50, E25, etc. - from more effective to less effective
¢) Numbers I, I1, 111, etc. - from more effective to less effective

d) Letters A, B, C, etc. - from more effective to less effective
9. The contact area with the consumer can be considered:

a) Equipment repair shop

b) Online store marketplace

c¢) Construction site

d) Reception desk in a hotel

10. The key differences between a service and a product are not:
a) Heterogeneity

b) Intangibility

c) Sequence of production and consumption

d) Simultaneity of production and consumption

6. YueOHo-MeToqUYecKOe U MHPOPMALIMOHHOE 0O0ecTieyeHue TUCIUTINHBI
6.1 CnucOK HCTOYHHUKOB H JINTEPATYPbI
Hctounnku
OcHOBHbIE
®enepanbHblil 3akoH OT 24.11.1996 N 132-®3 (pex. ot 02.07.2021) "O6 ocHOBax TypUCTCKOM
nestenbHOCTH B Poccuiickoit @denepanun (¢ u3M. 1 1011, BCTyI. B cuity ¢ 01.01.2022)
[TocranoBnenue IlpaButensctBa PO ot 18.11.2020 N 1860 "O6 yrBepxknenuu Ilonoxenus o
KJ1accu(uKauy rocTuHUn"
[ToctanoBnenune IlpaBurensctBa P® ot 18.11.2020 N 1853 (pen. ot 01.04.2021) "OO6
yTBepxkAcHUM [IpaBuil mpenocTaBiieHnss TOCTUHUYHBIX ycIyT B Poccuiickoit @enepanun”

JlornomHuTenbHbIE

"CII 257.1325800.2020. CBon mpasui. 3nanusa roctunul. [IpaBuna nmpoexktupoBanus” (yTB.
[Tpukazom Musnctpost Poccun ot 30.12.2020 N 922/mp)

"TOCT P 56780-2015. HanmonaneHeli crannapt Poccuiickoil @enepanyn. YCIyru CpeiacTB
pasmemenusi. buznec-ycmyru. OOmue TtpeGoBanus" (yTB. W BBeldeH B JeiictBue Ilpuxazom
Poccrannapra ot 27.11.2015 N 2035-cT)

"TOCT P 55699-2013. Hamumonaneubii crangapt Poccuiickoii ®enepaunu. JlocTynHbIe
CpeAcTBa pa3MEUIeHUs Uil TYPUCTOB C OTPaHMYCHHBIMH (PU3MUECKUMM BO3MOXKHOCTAMHU. OOmue
TpeboBanus" (yTB. U BBelleH B aelicTtBue [Ipukazom Poccranmapra ot 08.11.2013 N 1346-c1)

"TOCT P 57635-2017/ISO/TS 13811:2015. HauuonansHbiii crangapt Poccuiickoii
Oenepanun. Typusm u ycinyru B chepe Typusma. Pexkomenaaruu mo pa3padoTke TpeOOBaHUN OXpaHbI
OKpY’Karollen cpeJibl sl CpeAcTB pa3MmereHus" (yTB. U BBeneH B neiictBue [Ipuka3zom Poccrangapra
ot 31.08.2017 N 988-cT)

Jluteparypa
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OcHoBHas

BrictpoB C. A. Opranu3zaiius TOCTHHHYHOTO Jiesia [ DNeKTPOHHBIN pecypc]: yaeOHoe mocobue/
C.A. beictpoB. - MockBa: UznarensctBo "®OPYM", 2018. - 432 c. — (Bpicmee obOpazoBanHmueE:
bakanapuar). - Pexxum nocryma: http://znanium.com/catalog/product/944360

TexHomorust ¥ OpraHu3alys TOCTUHUYHBIX YCIyr [DneKTpoHHBIH pecypc]: ydueOnuk / JI.H.
CemepkoBa, B.A. bensikopa, T.U. IllepcTrobuTtoBa u ap. - Mocksa: HUL] MH®PA-M, 2018. - 320 c. -
(Beicmiee oOpazoBanue: bakanaBpuar). - Pexxum gocryna: http://znanium.com/catalog/product/937927
JononuurenbHas

Kotnep ®. Mapkerunr. I'ocrennpuumctBo. Typusm: yuebnuk: Ilep. ¢ anrn. / @. Kotaep, Ix.
boysn, [Ix. Meiiken3. - Mocka: FOHUTU, 2015. - 1071c. - To xe [DnexTpoHHsIit pecypc]. - 2018. -
Pexxum noctyma: http://znanium.com/catalog/product/872844

MosxaeBa H. I'. Unayctpust rocrenpunmMcta. Ilpaktukym [DnekTpoHHBIN pecypc]: yueOHOe
nocodue/H.I'. Moxaesa, M.B. Kamimeuko. - Mocksa: U3garensctBo "®OPYM", 2018. - 120 c. —
(Briciiee oopa3oBanue: bakanaBpuar). - Pexxum gocryna: http://znanium.com/catalog/product/968928

baymrapren JI.B. MapkeTHHT TOCTUHUYHOTO NpeanpusaTus: npaktukym / JI.B. baymrapren. -
Mocksa: By3oBckuii yueonuk, HUL[ MHDPA-M, 2016. - 216 c. - To xe [DnekTpoHHbIi pecypce]. -
Pexum noctyna: http://znanium.com/catalog/product/502143

6.2 Ilepeuennb pecypcoB HHGOPMALMOHHO-TeIeKOMMYHUKANIMOHHOM ceTn « AHTEpHET».
https://prohotel.ru/ - mopran npo roCTUHUYHBINA OU3HEC.
https://hotelawards.ru/ - mopran HalMOHAIBHON TOCTHHHYHOM ITPEMHH.
https://knaccuduxarmsa-Typusm.pd — OeaepanbHbIi IEPEUEeHb TYPUCTCKUX O0BEKTOB.
www.unwto.org - Bcemupnas typucrtckas opranuzamust (UNWTO);
www.wttc.org - Bcemupnslii coBet o typusmy u nyremectsusm (WTTC);
http://www.travelinform.ru/main/newtech - HWudopmanuonnsiii  pecypc TYPTPOBEJ:
TypOU3HeC A TPO(HeCcCHOHATIOB;
rostourunion.ru - Caiit Poccuiickoro Coro3a TypHHIYCTPUH;
atorus.ru - Caiit acconuanuu Typoneparopos Poccuu;
HanunonanbsHast asektponHast 6ubnmoreka (HOB) www.rusneb.ru
ELibrary.ru Hayunast anextponHnas 6ubnmorexka www.elibrary.ru
OnexTponHas 6ubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press
ProQuest Dissertation & Theses Global
SAGE Journals
Taylor and Francis
JSTOR
6.3 IIpodeccnonaibHbIe 0a3bl JAHHBIX H HH(POPMALMOHHO-CIIPABOYHbIE CHCTEMbI

Joctym k podeccronanbHbiM 0a3am manubix: https://liber.rsuh.ru/ru/bases

WHopmanoHHbIe CITPABOYHBIE CUCTEMBI:
1. Koncynbrant Ilmoc
2. Tapanr

7. MaTepuajibHO-TeXHHYECKOE ofecredeHue JUCHUILIHHBI

Jnst obecnedyeHWs  NUCHMIUIMHBI  WCTOJB3YETCS ~ MaTepHalbHO-TEXHHUUYECKas  0asa
00pa30BaTEeNBHOTO YUPESKICHUS: y4eOHbIe ayAUTOPHUH, OCHAIIEHHBIE KOMIBIOTEPOM U MPOESKTOPOM
JUTSI IEMOHCTpAIMK y9eOHbIX MaTePUAIIOB.

CocraB MmporpaMMHOT0 00€CTICUCHHUS:
1. Windows
2. Microsoft Office


http://znanium.com/catalog/product/944360
http://znanium.com/catalog/product/937927
http://znanium.com/catalog/product/872844
http://znanium.com/catalog/product/968928
http://znanium.com/catalog/product/502143
https://prohotel.ru/
https://hotelawards.ru/
https://классификация-туризм.рф/
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3. Kaspersky Endpoint Security
8. ObecneueHne 00pa3oBaTeJLHOr0 MpoIecca IJIsl JHI ¢ OTPAHUYEHHBIMH BO3MOKHOCTAMH
310pPOBbS M MHBAJIHU/I0B

B xone peamuzanuM JUCHUIUIMHBL HCHOJB3YIOTCSA CIEAYIOLIME JONOJHUTEIbHBIE METOJIb
00y4YeHHs, TEKYLIer0 KOHTPOJS YCHEBAEMOCTH M TPOMEXKYTOYHOM aTTecTalui OOyYaloUINXCs B
3aBUCUMOCTH OT UX MHIUBHUIYaJIbHBIX OCOOEHHOCTEMN:

® Ui CJENBbIX M CJIA0OBUIAIIMX: JIEKUUH O(QOPMIISIIOTCA B BHJIE 3JIEKTPOHHOI'O JOKYMEHTa,
JOCTYITHOTO C TIOMOLIbIO KOMIIBIOTEpA CO CIELUAIN3UPOBAHHBIM MPOrPaMMHBIM 00€CIIEUEHUEM;
MUCHbMEHHBIC 33/I1aHUS BBIMOJHAIOTCS HAa KOMIBIOTEpE CO CHEHUAIU3UPOBAHHBIM IPOTPAMMHBIM
obecreyeHneM WIM MOTYT ObITh 3aMEHEHbl YCTHBIM OTBETOM; OOECIEUMBAETCS WHIUBHIYaIbHOE
paBHOMepHOe ocBenieHue He MeHee 300 JroKc; JUIsi BBINOJTHEHUS 3aJaHusl MPU HEOOXOJIUMOCTH
IIPEJOCTABIIAETCS YBEIMUYMBAIOLIEE YCTPONWCTBO; BO3MOXKHO TaK)K€ HCIOJIb30BaHUE COOCTBEHHBIX
YBEIUYMBAIOUINX YCTPONCTB; MHUCbMEHHBIC 3aJJaHNsl 0(OPMIIIOTCS YBETUUYEHHBIM HIPUPTOM; IK3aMEH
1 3a4€T MPOBOASATCA B YCTHON (hOpME MIIM BBINOJIHAIOTCS B IMCbMEHHOM (hopMe Ha KoMIbIOTEpE.

e Ui IIIyXUX M CJIA0OCIHBILIAINX: JIEKIUU OQOPMIISIOTCS B BUJE DJIEKTPOHHOI'O JOKYMEHTa,
00  MpeaoCTaBIsAeTCS  3BYKOYCHWJIMBAIOIIAS — anmapaTypa HWHAWBUAYAIBHOTO  TOJB30BAHUS;
IIUCbMEHHBIE 33JaHUsl BBINOJHSIIOTCS HAa KOMIIBIOTEpE B INHUCBMEHHOH (opme; 3k3aMeH U 3auéT
MIPOBOJISATCS B MUCBMEHHOM (hOpME Ha KOMITBIOTEPE; BO3MOYKHO MIPOBEICHUE B (DOpME TECTHPOBAHHUS.

® U JIWIl C HApYIICHHSIMA OTIOPHO-JIBUTATEIBHOTO armapara: JIGKIUU O(GOpMIISIFOTCS B BHIIE
JIEKTPOHHOI'O JIOKYMEHTa, JOCTYIHOTO C IIOMOIIBIO KOMIIBIOTEPA CO CIEHUATN3UPOBAHHBIM
IpPOrpaMMHBIM ~ OOeCrieueHHeM; THChMEHHBIC 3a/JaHUsl  BBIOJTHSIOTCS Ha KOMIIBIOTEPE CO
CIELUAIU3UPOBAHHBIM NIPOIPAaMMHBIM 00€CIIeUeHHEM; FK3aMeH U 3auéT MPOBOJATCS B YCTHOH (hopme
WM BBITIOJIHSIOTCS B MIMCBMEHHOM (popMe Ha KOMITBIOTEpE.

ITpu HEOOXOIUMOCTH MpelyCMaTpUBAECTCs YBEIUUEHUE BPEMEHHU JJIs IIOATOTOBKU OTBETA.

[Iponienypa mpoBeneHHUs MPOMEKYTOYHON aTrTecTamuu Ui OOyYaroIIuXCsl YCTaHABIMBAETCS C
yu€TOM MX MHAMBHUIYaJIbHBIX NCUXO(MU3NUECKUX ocoOeHHOCTeH. [IpoMexyTouHas arrectanus MOXeET
MIPOBOAMTHCS B HECKOJIBKO ITAIOB.

IIpu mpoBeaeHMH TpOLEAYPHl OLEHUBAHUSA pPE3YJIbTaTOB OOy4YeHMs IpeaycMaTpUBaeTCs
WCTIOJIb30BaHNE TEXHUYECKUX CPE/ICTB, HEOOXOAMMBIX B CBSI3U C MHIWBUAYAIbHBIMA OCOOCHHOCTSMHU
oOydaroluxcs. OTH CpeAcTBa MOTYT OBITh IPEJOCTABIE€Hbl YHUBEPCUTETOM, MIM MOTYT
MCTIOJIB30BaThCsl COOCTBEHHBIE TEXHHUECKUE CPEICTBA.

ITpoBenenue npoueaypsl OLEHUBAHUS PE3yJIbTaTOB OOYyUYEHMsI JOMYCKAETCS C UCIOJIb30BaHHEM
JMCTaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOJIOTHA.

ObecneunBaercs AOCTYN K HH(MOPMAIMOHHBIM U OubnuorpaduyeckuM pecypcaMm B CETH
WuTepHeT uist Kakaoro odydaronierocss B popMax, aJanTHPOBAHHBIX K OTPAHUYCHUSAM UX 3I0POBBS U
BOCIIPUATHS HHPOPMALIUU:

e Ui CIENbIX W CIA0OBUIAIIMX: B IMe4yaTHOM Qopme yBenudeHHbIM HIpupTOoM, B (hopme
3JIEKTPOHHOTO IOKYMEHTa, B (hopme ayauodaiina.

® IS TITyXUX U c1a0O0CIbIIIANX: B I€4aTHON Gopme, B popMe 31EKTPOHHOTO TOKYMEHTA.

® U151 0OYJAIOIINXCSl C HAPYIICHUSIMU OMOPHO-JABUTATEIHHOTO armapara: B Ie4aTHOH Gopme, B
(opMe IMEeKTPOHHOTO JJOKYMEHTa, B (popme ayauodaiina.

Y4eOHble ayIUTOpUU AJIsE BCEX BHUJIOB KOHTAKTHOM M CaMOCTOSITENBHON paboOThI, HaydHas
OMOMMOTEKa W WHBIE TIOMEIIEHUS U1 OOYYEeHHS OCHAIIEHBI CHEIUATBHBIM O0OpYyJAOBaHHEM |
y4eOHBIMU MECTaMH C TEXHHUYECKUMU CPEJICTBAMHU O0yUEHUSI:

® ISl CIIENBIX U CJIA0OBUSAIIMX: YCTPOWCTBOM JJIsi CKAHUPOBAHMS M UTeHUS ¢ Kamepoir SARA
CE; mucruteem Bpaitns PAC Mate 20; npunaTtepom bpaiinsg EmBraille ViewPlus;

oIl TUIyXUX M CIa0OCHBIIIANINX: aBTOMAaTH3UPOBAHHBIM pPabOYMM MECTOM ISl JIFOJEH C
HapyIICHHEM CIyXa U cIab0CHIbIIIANINX; aKyCTUIECKUI YCUITUTEIh U KOJIOHKH;
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o1 OOyYarOIMXCS C HApyWIEHWSMHU OIOPHO-ABUTATEILHOTO ammnapaTa: IepeaBUKHBIMH,
perynupyeMbiMu sproHomudeckumu napramu CH-1; KOMOBIOTEPHON TEXHUKOH €O CHELUAIbHBIM
IIPOrpaMMHBIM 00€CIIEYCHHEM.

9. MeToauuecKue MaTepHuaJabl

9.1 IInaHbl ceMUHAPCKHUX

Tema 1. TeopeTuyeckne 0CHOBBI (POPMHPOBAHHMS TOCTUHHYHOIO MPOIYKTA

1. @akTopsl NpeANOYTEHUNH, MOTUBALIUHU, TPEIBOCXUIIICHUS U IPEBBIIICHUS 0>KUIAHUS KJIMEHTOB
pu pa3paboTKe TOCTUHUYHOTO IPOIYKTA.

2. 'ocTUHUYHBIN TPOAYKT U €r0 OCHOBHBIE XapaKTEPUCTUKH.

3. OcHOBHBIE 3TaNBl Pa3pabOTKH TOCTUHUYHOTO NPOIyKTa. JKU3HEHHBIH UK TOCTHHUYHOTO
MPOJYKTA.

4. ITo3MIMOHUPOBAHUE TOCTUHHUYHOTO TPOIYKTa HA PHIHKE.

5. 'oCTUHUYHBIN NPOAYKT KaK KOMILJIEKC YCIIYT.

6. BeisiBnenne (hakTopoB KOHKYPEHTOCHOCOOHOCTH TYPUCTCKOTO M TOCTUHHYHOTO MPOAYKTA.

7. AcniekTsl pa3paboTKy MPaKTHUYECKUX peKOMEHAANN o (OpMHUPOBAHUIO CIIpOca U
CTHUMYJIMPOBAHUS COBITAa TOCTUHIHYHOTO POIYKTA JUIS PA3IMYHBIX IEJIEBBIX CErMEHTOB.

8. OcobeHHOCTH Pa3pabOTKH U MPOJBUKEHHSI TOCTUHUYHBIX MIPOTYKTOB HAa IPUMeEpax
racTpOHOMHUYECKOTO TypU3Ma/IeIOBOTO TypU3Ma/MEAUIUHCKOTO TYPH3Ma/3KOIOTHYECKOTO TYPH3MA.

Tema 2. OcHOBHBIE ACHIEKThI TEXHOJOTHiH TOCTUHNYHOMI AeATeJILHOCTH

1. OCHOBHBIE aCIIEKTHI TEXHOJOTUH TOCTHHUYHOMN JACATEIHBHOCTH: TOCTEBOM IIMKJI, OPOHHUPOBAHHE
Y €T0 THITBI (TapaHTHPOBAHHOE, HETapaHTUPOBAHHOE, CBEPXOPOHUPOBAHUE), OCHOBHEIC H
JIOTIOTHUTENBHBIE YCIYTH, UX KOMIUTMMEHTAPHOCTb, (DYHKIIMOHAIIbHBIE TPOLIECCHI B TOCTUHUIIAX.

2. Texnosnoruveckas 1eMnovKa B3auMOICUCTBHUS TOCTUHUYHBIX CITY>KO IIPH OKa3aHUU yCIIyTH
pa3MenieHus.

3. [IpoekTHas neATeTbHOCTh B pa3pab0TKe TOCTUHUYHOTO MPOIYKTa, COOTBETCTBYIOIIETO
3ampocaM oTpeOuTeeH.

4. Opranu3anusi areHTCKO! MpoJak FTOCTUHUYHOTO NpoayKTa. OpraHu3anus Ipoaax
TOCTUHUYHOTIO MPOAYKTa TyporepaTopoM. [Ipogaxa ycnyr yepe3 HallMOHAIbHBIE U MEXKIyHApOIHbIE
CUCTEMbI OpOHUPOBAHMSL.

Tema 3. @OYHKUHOHAJIBLHO-OPraHM3ANMOHHASI CTPYKTYpPa TOCTHHHIBI, MePCOHAJ
TOCTHHHUIIBI

1. OcHOBHBIE OTAEIBI ¥ CIYKObI TOCTUHHIIBI: IPHEMa B pa3MeleHHsl, 3 IMUHUCTPATHBHO-
X03HCTBEHHAsA, OOIECTBEHHOTO MUTaHMsI, KOMMEpUECKasi, NHKEHEPHO-TEXHUUECKas CITyKOBbI.

2. Opranuzanus padoThl CIIyKO0bl HOMEPHOTO (HOHIA (XayCKUITUHT).

3. Iloaxombl K MPOEKTUPOBAHUIO (DYHKIIMOHAIBHBIX MTPOIECCOB TOCTUHUI] U UHBIX CPEJICTB
pa3MeleHus

Tema 4. JlonoJHUTEIbHbIE YCJIYTH KaK YaCTh TOCTHHHYHOTO MPOAYKTA

1. IpenocraBiieHUE OTONHUTENBHBIX M TEPCOHAIBHBIX YCIYr IO OpPTaHU3aIH IUTAHHSA,
TPAHCIOPTHOTO U AKCKYPCHOHHOT'O OOCITYKUBAHHUS.

2. Pabora 6uzHec-1IeHTpa, CEpBUC-0I0PO, 03I0POBUTEIHHOTO IICHTPA U T.JI.

3. VYeayru nuTaHUsS KaK COCTABIAIONIAS TOCTUHUYHOIO MPOAYKTa M (HAaKTOp CO3IaHUsA
KOHKYPEHTHBIX TIPEUMYIIIECTB.

4. ®akTOp aHUMALIMOHHOM JEeSTeIBbHOCTH Il KypPOPTHBIX TOCTHHULI.

5. TeXHOJIOTHH SKCKYPCHOHHOTO CEPBUCA KAK JAOMIOJIHUTEIBHBIE YCIYTH

Tema 5. Opranuszanusi NUTAHUA B TOCTHHUILE
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1. Cimyx06a OOIIECTBEHHOTO MHUTaHUS B TOCTHHHIE (pecTopaHHas ciyxo6a). OOcmyxuBaHUE
roCTel B pecTopaHax, kade min 6apax roCTUHHIIBL.

2. O6cnyxuBaHuEe OAHKETOB, TPE3CHTALUNA 1 TTPA3THUYHBIX MEPOTIPUSTHA.

3. Paznuunble MEeTOIbI OOCITY)KUBAHUS: «a JIs KapT», «a MapT», «TabiIbI0T», IBEACKHHA CTOI.

4. JlonogHUTENbHBIE YCIYTH: OpPraHU3alus TOPXKECTB, MUTaHHE B HOMEpE, CEPBUC Ha ITaXKe,
MUHU Oapbl B HOMEpE U JIp.

5. KoHTpoJib 3a Mpon3BOJACTBEHHBIMU IIPOLIECCAMHU, TPOUCXOIAIIMMH Ha KyXHE PECTOpaHa.

6. PaboTHMKHM OOIIECTBEHHOTO0 THUTAaHUA B TOCTUHHUIIE W WX OCHOBHBIC JOJDKHOCTHBIC
00s13aHHOCTH: METPJO0TENb, Mied-moBap, MoBap ONPEIEICHHOIO ydacTKa, MoBap, OapMeH, CTap.
KyXHHU, COMENbE, OPUIUAHT

7. J1oX0abl OT MOCTOSUIBIIEB U CTOPOHHUX MOCETUTENEH: CerMeHTAallHsl, IPUOPUTETHI, CTPATEruu
TOCTUHUYHBIX MPEATPUATHH.

Tema 6. UnHOBanMOHHBbIE TPEHAbI B TEXHOJIOTHUSIX FOCTENIPHUIMCTBA

1. BrieyatiieHue Kak MHHOBALIMOHHBIM MPOAYKT Cepbl TOCTEIPUUMCTBA.

2. AcnekTbl B3aMMOCBSI3U U B3aUMHOM 00YyCJIOBJIEHHOCTH MHHOBALIMM U KPEATUBHOCTH.

3. VHHOBamuM B MHAYCTPUM TOCTENPUMMCTBA W HUX THUIIOJIOIHA, CYIIHOCTb, pOJIb,
XapaKTEPUCTUKA, IPUMEPBI «PEAKTUBHBIX» U «CTPATErH4ECKUX» WHHOBALIMIA.

4. O dexTpl «cMapTHOHU3AUI» U «IUDKUTATN3ALUI» B cpepe TOCTUHUYHBIX YCIIYT.

5. KiimeHTOOpHEHTUPOBAHHBIN CAaUT OTEIIA.

6. BupTyanpHplii Typu3M KaK HOBBIN BUJ TypU3Ma.

7. Ucnonp3oBanne WHGOOPMAIIMOHHBIX CHCTEM M CUCTEM aBTOMATH3AIlUH JJISl OTJCIBHBIX CITYXKO
TOCTUHULL.

8. VIHHOBalMOHHBIE TOAXOABl B HWIACHTU(GUKAIMH B OOCTyXHBaHWU. Pamumo-yactoTHas
unentudukamms (Radio-frequency identification - RFID)

Tema 7. YnpaBjieHHe Ka4eCTBOM B IrOCTENPUUMCTBeE. 3ejIeHbIe H OepexJIuBble TEXHOJIOTHI

1. [IpoekTrpoBaHUE CUCTEMBI YIIPaBJICHUS KAUECTBOM YCIYT B KOMIIAHUU TypU3Ma U UHYyCTPUU
rOCTENPUHMCTBA.

2. MeroaMKN OLEHKH COOTBETCTBHUSI TOCTHHHMII U JPYIMX CPEICTB pa3MELICHUs] KPUTEPUSIM
KJacCUpUKaIIUK.

3. Ponw cTangapTuzanuu: HallMOHAIBHOW U MEKyHAPOTHOM.

4. OCHOBHBIE acTIEeKThbl 00CTYKHBaHUS U 0€30MaCHOCTH.

5. MeToapl OIEHKM KayecTBa: «CEKPETHBIN»/«TalHBI» TOCTb, CaMOAyIUT, H3MEpEeHUe
YAOBJIETBOPEHHOCTH.

6. «3eneHble» TEXHOJOTMM B TOCTUHMYHOM OusHece. PecypcocOepexxeHue u oxpaHa
OKpYXKalolleld cpenbl, KaK KOHKYPEHTHOE NPEUMyINecTBO. [[OHATHE «9KOJOTMYHOCTH TOCTMHHYHBIX
YCIIyI»

Tema 8. Oco0eHHOCTH CETEBOr0 H HE3AaBUCUMOI'0 TOCTHHHYHOI0 OM3Heca

1. ToproBas Mapka TOCTUHHYHOTO MPEANPUITHS, €€ POJb B MEPONPHUATHIX MapKETUHIra M
MpOAaXK.

2. OcobenHocTH (hOopMHUPOBAHUS U MPOJIBUIKEHUS MPOJAYKTOB CETEBOI0 TOCTUHUYHOTO OM3HECA.

3. ®dpaHuali3UHI: CYIIHOCTb, MECTO B CHUCTEME pPa3pabOTKe U MPOJBUKEHHH TOCTHHHYHBIX
npoaykToB. Pasputue ¢panyaiizunra. OnbIT CTaHOBJICHHS (DpaHUYAW3HHTOBBIX OTHOIIEHUH Cpenu
TOCTUHUYHBIX YIPABJICHIIEB.

4. Bnusaue QpaHvaii3uHra Ha pa3BUTHE MEXKAYHAPOIAHBIX TOCTHHUYHBIX KOPIOPAIIUN.
[Iporniecchl MOTIONIEHNS U CUSHUS B UHIYCTPUH TOCTEIPUUMCTBA.

5. Ocobennoctu (hOPMHUPOBAHHSI TOCTUHUYHOTO MTPOIYKTAa B MaJIOM TOCTUHUYHOM OHM3HECE.

6. CpaBHUTENBHBIN aHanus3 TUIIOBBIX MOTPEOUTETBCKUX XapaKTePUCTUK u
KOHKYPEHTOCTIOCOOHOCTH TPOIYKTOB HE3aBUCHUMBIX TOCTHHHII M CETEBOTO TOCTUHUYHOTO OH3Heca.
BaxxaocTh pupMEHHOTO CTUJISI TOCTUHHIIBI 1 UMHUIKEBOM COCTaBIISIOMICH
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Tema 9. MapkeTHHIoBbI€ IJIAHBI U MPOAYKTOBbIE CTPATErHM TOCTHHUYHBIX NMPeINPUATHIA

1. CoBpeMeHHbIEe (aKTOPBI CIPOCA: pacTylias KOMIOHEHTAa CaMOOOCITyKUBaHUS, yriayOaeHHas
KacTOMM3aIUs, KPYIJIOCYTOYHOCTh 00CITYKMBaHUs, [IOBCEMECTHAsI MOOMIIBHOCTD, MIEPCOHAIM30BAHHOE
My TEIICCTBUSI.

2. KoMIuiekcHble MApKETUHTOBBIEC HCCIICIOBAHUS PIHKA B OPraHU3alUAX UHyCTPUH Typu3Ma U
rOCTENPUUMCTBA. MAapKETUHTOBBIM IUTAH TOCTHHUYHOTO TPEANPHUSTHS: aHadu3 BHEIIHEH Cpenpl,
aHaJIM3 TMOTpeOuTeNeld, aHaau3 KOHKYPEHTOB, IapamMeTphl IIE€H, 3arpy3kd, JI0X0J/ld, KaHAJIOB
MPOJABIKCHUS. AHanMM3 1ieneBoi ayautopun. CerMeHTanus pbiHka. CTpyKTypa KJIMEHTCKOTO MOTOKA,
00BEM PBIHKA, PRIHOYHAS JIOJIS B I[EJICBOM CETMEHTE.

3. OmpeneneHue mapamMeTpoB CIpoca B pa3pe3ax CE30HHOCTH, Ieiel, MOTHBOB, COIIMAIBHO -
neMorpapuuecKkux XapakTEepPHUCTUK, TEPPUTOPHUAIBHOTO pPACCPENOTOYCHHS B paMKaxX pPETHOHA,
muddepeHImany 1 HHAUBUAYATU3AIMH, SJJaCTUYHOCTH T10 I0XO/y H IICHE.

4. ba3oBbie 3JIEMEHTHl KOMIUIEKCA MAapKETHMHTa B MHAYCTPUHM TocTenpuuMcTBa. KoHuenuuu
«4Py», «7P», «9P» B TOCTUHUYHOM MapKETUHTE.

5. Ananmutunueckue matpunbl: SWOT, PEST, BKT'.

Tema 10. Lin¢poBoii MAapKeTHHT U THIKUTAIN3ANNA TOCTHHHYHBIX MPOIYKTOB

1. Peskas peOamaHcupoBKa OQUaifH M OHJAHH KOMIIOHEHT IIPOJBIKCHUS TYPHCTCKHX W
TOCTUHHYHBIX MPOAYKTOB. J[MHAMHUYECKOE W KJIACCHMYECKOE ITaKeTHPOBAaHHE HOBOTO TOKOJICHUS,
OponmnpoBaHue Ha MeTa-morckoBukax u OTA.

2. OCHOBHBIC XapaKTEPUCTHUKU TUHAMUYECKHX MAKETOB: PACUIMPCHUE acCCOPTUMEHTA, OOJIbIIast
YHUKaJIBHOCTb, NpsSMOE OOpalleHHe K WHBEHTOPY IIOCTABIIMKOB, HCIIOIb30BaHUE CBOOOHBIX
PecCypcoB IIOCTAaBIIMKOB (aBHAKOMIIAHWH, OTeJed, pecTOpaHOB), SKOHOMHYHOE IIEHOOOpa3OBaHUE,
YBEJIMYECHHUE MTPOIICHTA 3arPy3KH.

3. B2B-omnara 0e3 [emO3MTOB B PEXUME PEATHHOTO BpPEMEHHU OJiarogapsi BUPTyaJbHBIM
TUIATeXKHBIM pemeHusM. [Inarhopmel, BKIIIOYAIONIME TPOIYKT, JUCTPUOYIHNIO, TIOCTaBKY M OIUIATy B
JOJIY CEKYH/JIBL.

4. Pemenuss mo wuHTepdeiicy: OCHOBHBIE Kpurepur. OCOOCHHOCTH pa3pabOTKH CTHII,
COZICp)KaHUs, CTPYKTYphl U DJIEMCHTOB HAaBUTAI[MM CaldTa TOCTHHHUIIBI. ACHEKThl MOOHIBHOTO
uHTepdeiica caiiToB rOCTUHUIL.

Tema 11. IlenHooOpa3oBaHue M ypaBJIeHHE J10X0AaMHU N'OCTHHUYHBIX NPeANPUATHI

1. IInanupoBanue oOBEMOB MpPOJAX TOCTUHUYHOTO MNPEINPUATHS, BUIbl TapU(PHBIX IUIAHOB
TOCTUHUYHOTO MPEINpUsATHs, 0OCOOEHHOCTH PabOThl ¢ Tapu(paMu B «HHU3KHE» U «BBICOKHE» CE30HHI,
Tapu(pHOU CETKOM, MOKa3aTeIsIMU 3arpy3KH.

2. Pacuer meneBoil cpenHeil 1eHbl Homepa. OrmpeneneHue TOYKH —0€3yOBITOYHOCTH
TOCTUHUYHOTO IIpoeKkTa. PeHTabenbHOCTh MPOAYKIINHU, TPOAAK, AKTUBOB, COOCTBEHHOI'O KaluTaIa.

3. OcHoBHBIE IIeHOOOpasytomue ¢GakTopsl B MHIYCTPUU TOCTENPUHUMCTBA: CEOECTOMMOCTD,
U3JIEP’KKH, TPUOBLIb, YpOBEHb KOHKYPEHTHBIX II€H, COOTHOILIEHHE CIOpoca U TMPEUIOKEHHUS.
VYnpasienue nesamu. Vcnoap30BaHne CUCTEMBI CKUIOK M HaJ0aBOK.

4. Tlomxompl K pacdery IeH IS CIy>KObl OOIIECTBEHHOTO MUTAHUS W PA3JIMYHBIX BHJIOB
JIOTIOJTHUTENBHBIX YCIIyT
Jluteparypa

Tema 12. Crpaterndyecknii MHAHCOBBIH MEHEIKMEHT FTOCTHHHYHOI0 NPEANPUATUSA

1. CpaBHUTENBHBIM aHATN3 UCTOYHUKOB (PUHAHCHPOBAHUS TOCTUHUYHBIX MpeanpusaTuii. Beioop
3¢ (deKTUBHON cTpaTeruu [Uisi TPUBJICYEHHUS] HCTOYHUKOB (DPUHAHCUPOBAHUS HMHBECTULIHOHHOIO
[IPOEKTa TOCTUHHULIBI. IHBECTULIMOHHAS ITPUBIIEKATEIILHOCTh TOCTUHHUIIBI U €€ OLIEHKA.

2. DBomtonus MOAXOJOB MPOEKTHOTO (UHAHCUPOBAHMS [UIsl WHIYCTPUM TOCTENPUUMCTBA,
MoCJeIHUEe TPEHIbl U TEHJCHIMU B OpPraHMU3aLUU MPOEKTHOro (UHAHCUPOBAHMS AJISI TOCTUHMIL B
Poccuu u 3a pybexom.
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Tema 13. CereBoe u K1acTepHOe B3auMojelicTBHe OM3Heca B HHAYCTPHH roCTeNIPUUMCTBA

1. Hcnonp3oBaHMe KIACTEPHOTO TOAXOAAa B OPraHU3AlMU TYPUCTCKOW M TOCTUHHYHOM
JESITeIbHOCTH Ha PETHOHAIBHOM YPOBHE: apTyMEHTHI «3a» U «IPOTHUBY.

2. UagycTpust Typu3Ma M TOCTEIIPUMMCTBA KaK CEKTOP YKOHOMUKHU CO CPABHUTEIBHO BBHICOKUM
MYJIbTHILTUKATUBHBIM 3 (EKTOM.

3. IlepekpecTHBIIl MApPKETHHT B IIPOJIBM)KEHUH TYPUCTCKUX U TOCTHHUYHBIX ITPOTYKTOB.

4. BaXHOCTh MapIIPYTHOT'O M TEMAaTHYECKOTO B3aMMOICHCTBUS HAa YPOBHSIX: MyHULIUIAIBEHOM,
PETHOHATILHOM, MEXPETHOHAIBHOM M TPAaHCTPAaHUIHOM.

5. ®opmatel B3aumoeicTBus Typdupm u roctunuil ¢ Tourism Boards, DMOs, KonBeHmH-
oropo u TULI.

Tema 14. AcniekTbl YCTOMYMBOI0 Pa3BUTHS TYPU3MA B TOCTUHUYHBIX TEXHOJIOTUAX

1. IIpuMEHMMOCTb KOHLENUUHU COLHUAIBHO-3TUYHOTO MAapKETHMHIa B HMHIYCTPUU TypusMa U
rOCTENPUHMCTBA.

2. Pacmmpenune BO3MOXKHOCTEH M POJNM COIMAIBHOTO HPEANPUHUMATEILCTBA B pa3padOTKe
MIPOYKTOB UHIYCTPUH TYPU3Ma U FOCTEIPUHUMCTBA.

3. 3HaueHue TYPUCTCKMX UM TOCTMHUYHBIX HPOAYKTOB KaK HMHCTPYMEHTa YKpPEIJICHUS
COLIMAJILHOTO TAapTHEPCTBA, B3aMMONOHHWMAHUS, MPOCBEUICHU, HEPOPMAIbHOIO OO0y4YeHUs U
o0pa3oBaHMs, YBEIMYCHHS HHTEpeca K MECTHOW HCTOPHHM M KpPaeBEACHHUIO, COLMAIM3ALUU U
COLIMAJIbHOW peabuiIuTallMi COIMAIIbHO HE3AIIUIIEHHBIX TpaXIaH, JoJed ¢ OrpaHMYeHHBIMU
BO3MOKHOCTSIMH, JIFOJICH ¢ MEHTaJIbHBIMH OCOOCHHOCTSIMHU.

4. OTBETCTBEHHBIN TypHU3M, 3KOJOTHUYHOCTh, UCIIOJIb30BAHUE «3EJIEHBIX TEXHOIOTUI».

5. Dkosornveckast CepTUQHUKAIMS CPEICTB Pa3MEICHHS.

6. EBpomneiickue Moaenu pa3BUTHS M MOAJAECPKKH COLUUAIBHOTO MPEAIPUHUMATEILCTBA B
UHIYCTPUH TypU3Ma U FOCTEIPUUMCTBA.

7. AuneMMbl OBEpOyKHHTA.

8. Cnenmduka B3aMMOOTHOILICHUH TYPHCTCKOTO, PECTOPAHHOTO M TOCTHHHYHOTO OWM3HEca C
MOTPEOUTENSIMU B CUTYAlUSIX NIPEAHAMEPEHHOT0 U HeMpeJHAMEPEHHOT0 OBEpOyKHHTA.

MarepuanbHO-TEXHHUECKOE 00eCTIeYeHNE 3aHATHS:
KomMmmbroTep ¢ BBIXOJOM B HHTEPHET.

YcTpoiicTBO BBIBOJIa H300paXkeHUs.

3BYKOBBIE KOJIOHKH.

9.2 MeTtoanyecKue peKOMeHAAMH MO MOAT0TOBKe MMCbMEHHbIX padoT

TpeOoBaHMs K BBHINOJIHEHUIO MUCHMEHHBIX pPAa0OT: BBEJCHHME, OCHOBHAs YacTb, CIIMCOK
nutepatypbl. Pabora odopmisieTcss B COOTBETCTBHM C OOIIMMHU TpeOOBaHUSAMH K OQOPMIICHHIO
nrcbMeHHbIX padoT B PITY: http://liber.rsuh.ru/?q=node/1648.

Pacnipenenenuie TeM mpe3eHTAllMKM MEXIY CTYACHTaMU U KOHCYJIBTHUPOBaHHME OOy4aeMbIX IO
BBINOJIHEHUIO MUCbMEHHOM paboThI OCYLIECTBISIETCS TAKKe KaK U 1Mo pedepary.

[Tpuctynas k MoAroToBKEe pabOThl B BUAE 3JIEKTPOHHOM Mpe3eHTAaluu HEOOXOAUMO HUCXOIUTh
U3 1eNnedl Mpe3eHTaluu W YCJIOBUIM ee MNpOoYTEeHHus, Kak MpaBWIIO, Takylo paboTy oOydaemble
IPEJCTABISAIOT MPENoJaBaTeIo Ha MPOBEPKY MO 3JIEKTPOHHOHM MOYTE, YTO MCKIIIOYAET BO3MOYKHOCTh
JIOTIOJTHUTEIBHBIX KOMMEHTApHUEB U TMOSCHEHUH K MpPECTaBICHHOMY MaTepuany. B naHHo# yueOHOM
JUCHUIUIMHE B NMPE3EHTAI[MM Ba)KHO IOKa3aTh OCHOBHBIE PECYPCHI JJISl Pa3BUTHS Typu3Ma, a TaKke
CO3/IaHHBIE HA ITUX PECYPCaxX TYPUCTCKHUE LIEHTPBI, KypPOPTHI U KPYIHbIE TYPUCTCKHE MAPIIPYTHI.

[To cornmacoBaHMiO C mpenojaBaTeleM, MaTepuaibl NMHUCbMEHHON paboThl U TMpEe3eHTAluU
cTyAeHT MoxeT npeactaButh Ha CD/DVD-nucke (USB ¢uami-gucke).

DONEeKTPOHHbIE MPEe3eHTAllMK BBIMOJIHAIOTCS B mporpaMmMme MS PowerPoint B Buzae crnaiijoB B
CIIEAYIOLIEM NOPSJIKE:

. TUTYJIBHBIH JIUCT € 3ar0JIOBKOM TEMbI M aBTOPOM UCIIOJHEHHS PE3CHTAIUY;
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. J1aH Tpe3eHTauu (5-6 MyHKTOB - 3TO MAaKCUMYM);

. OCHOBHas 4acTh (He Oonee 10 cnaiinos);

. 3aKJI0ueHue (BBIBOM);

O6mme TpeboBaHuUs K CTUIEBOMY O(POPMIICHUIO MTPE3CHTAINH:

. JIM3aiH JOJKEH OBITh TIPOCTHIM U JIAKOHHYHBIM;

. OCHOBHAs IIEJIb - YUTAEMOCTh, a He cyObeKTHBHas KpacoTa. [Ipu aTom He Hazto

BIIaJaTh B APYTYIO0 KPallHOCTh U MUCATh Ha OEJBIX JUCTaX YepHbIMU OYKBaMH - HE y BCEX 3TO
I10JIy4aeTCsl CTUJIBHO;

. [[BETOBasi TaMMa JIOJDKHA COCTOATh He 0o0Jiee YeM U3 JABYX-TPEX IIBETOB;

. BCEr/a JIOJDKHO OBITH JBa THIA CIAWAOB: I THTYJIBbHBIX, TUIAHOB M T.I. W JUIS
OCHOBHOT'O TEKCTa;

. pa3mMep mpudTa J0KeH ObITh: 24-54 myHKTa (3aroyioBoK), 18-36 myHKTOB (OOBIYHBIN
TEKCT);

. TEKCT JOJDKEH OBITh CBEPHYT JIO KIIOUEBHIX CioB M (pas. IlomHble pasBepHyTHIE

IPEUIOKEHUS] Ha Claiilax TaKUX MPEe3eHTALUH MCIOJIB3YIOTCS TOJBKO NpU LUTUpOBaHUU. [lpum
HEOOXOMMOCTH, B TMOJIe «3aMETKH K CllaiilaM» MOXKHO TPHBECTH KpaTKHue KOMMEHTapuu WU
MOSICHEHMS.

. Ka)XOBIN ClIaii[l JOJDKSH UMETh 3ar0JIOBOK;

. BCE CJIal bl TOJDKHBI OBITH BBIJICPYKAHbI B OJTHOM CTHIIC,

. Ha KaXXJIOM CJIaiiJie JOJKHO OBITh HE O0Jiee TPeX WILTIOCTPALINA;

. CJIali/Ibl JOJKHBI OBITH MPOHYMEPOBAHKI C YKa3aHUEM OOIIero KOJIWYecTBa CIaiioB;

. WCIOJIB30BaTh BCTPOEHHBIE 3(P(PEeKThl aHMManuyu MOXHO TOJIBKO, KOTrjia 0e3 3TOro He

oboiituck. OOBIYHO aHUMAIMS HCIIOJIB3YEeTCs JUIsl NPUBJIEUEHHUs] BHUMAHUS CiylIaTesnell (Hampumep,
MOCTIeIOBATEIBHOE MOSBICHUE SJIEMEHTOB AHArPaMMBbl).

* CIIMUCKM Ha Claiiflax He JOJDKHBI BKIOYaTh Oojiee 5-7 anemeHToB. Eciu syieMeHTOB cnucka
BCE- Taku OoJIbllle, MX JIy4YIlle PACIOJIOKHUTHh B JIB€ KOJOHKU. B Tabiuuax He JOMHKHO ObITH Oosee
YeThIpEX CTPOK M YEThIpPEX CTOJIOLOB - B IPOTUBHOM Cilydae JaHHbIEe B TaOaule OyAyT O4eHb MEJIKUMU
U TPYJTHO PA3TUIUMBIMHU.

TpeGoBanus K KOHTPOJLHOI padoTe

Kontponbnast pabora mpeactaBiser coOOW OJMH W3 BHJIOB CaMOCTOSTEIIBHOW pPaOOTHI
obyuyaromuxcs. [lo cyTu — 3T0 M3JI0XKEHHE OTBETOB Ha ONpEENICHHbIE TEOPETUUYECKHUE BOIPOCHI 1O
y4eOHOH TUCIHITINHE, a TAK)Ke PelIeHUe MPaKTHIECKUX 3a1a4d. KOHTpoIbHBIE POBOASTCS ISl TOTO,
9TOOBI Pa3BUTh y OOYUAIOIIMXCS CIIOCOOHOCTH K aHAJIM3y HAYYHOM M yueOHOM JuTeparyphl, yMEHUE
00001aTh, CHUCTEMATH3HPOBATh M OIEHHUBATH INPAKTHYECKHUH M HAYYHBIM MaTepHai, YKpEIUIsiTh
HaBbIKM OBJIQJICHUS] TOHATUSAMH OIpENelieHHOM Hayku M T. A. [lpu oueHke KOHTpPOJbHOM
MIPEToIaBaTeNlb PyKOBOACTBYIOTCS CIEAYIONIMH KPUTCPUSIMH:

— pabota ObuIa BBIIIOJIHEHA ABTOPOM CAMOCTOSITENIBHO;

— oOyuvaromuiicss momo0pan AOCTAaTOYHBIA CHHMCOK JIMTEPATyphl, KOTOpas HeoOXoauma JJis
OCMBICJIEHHS TEMbI KOHTPOJIbHOI;

— aBTOp CyMell COCTaBUTh JIOTHUECKH OOOCHOBAHHBIN IUIaH, KOTOPBI COOTBETCTBYET
MIOCTaBJIEHHBIM 33j7[a4yaM U COPMYIMPOBAHHON 1IeNH;

— oOydarouuiics aHaTM3UPyeT MaTepHal;

—  KOHTpoJibHas paboTa oOTBe4aeT BCeM TpPeOOBAHUSAM YETKOCTH M3JIOKEHHS U
apryMEHTHPOBaHHOCTH, OOBEKTUBHOCTH U JIOTHYHOCTH, TPAMOTHOCTH U KOPPEKTHOCTH;

— oOyuaromuiics cymen 000CHOBaTh CBOIO TOUKY 3PEHUS;

— KOHTpOJIbHasi paboTa COOTBETCTBYET BCEM TPeOOBaHUAM 1O 0POPMIIEHHUIO;

— aBTOp 3alIUTHUI KOHTPOJBHYIO M YCIEUIHO OTBETHJ Ha BCE BOINPOCHI MpEINoJjaBaTes.
KonTponbHast pabota, BbIIOJHEHHAs HEOPEXKHO, HE M0 CBOEMY BapUaHTy, 0e3 cOOJIto/IeHUs TpaBuIl,
NPEeIbsBISEMBIX K €e 0(OpMIIEHHIO, BO3BpallaeTcss 06e3 MpPOBEPKU C yKa3aHHMEM MPUYHH, KOTOpbIE
JOBOJATCS 10 oOydaromierocs. B 3Tom ciydae KOHTpobHast paboTa BITOIHSIETCS TOBTOPHO.

[lpy BBIABIEHUM 3aJaHMii, BBINOJHEHHBIX HECAMOCTOSTEIbHO, IpernojaBareib BIIpaBe
MPOBECTH 3aIlIUTy CTYACHTaMH CBOMX pabor. Ilo pe3ynpraram 3aImiuThl MPENOJABATENh BBIHOCHUT
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pernieHue MO0 0 3a4eTe KOHTPOJIBHOM paboThl, MO0 00 ee BO3BpaTe C N3BMEHECHUEM BapHaHTA. 3alnuTa
KOHTPOJILHOM paloThl MpeArnonaraeT cBOOOIHOE BIIAJCHUE CTYJCHTOM MaTepHalioM, U3JI0KECHHBIM B
paboTte 1 xopoliee 3HaHUE Y4eOHO TUTepaTyphl, UCIOJIB30BAHHON NPU HAIMCAHUU.

3amanusa

1. Canatopusiii versus wellness Typusm: aHaiau3 TpaHcopMmaluyu CErMEHTa B HOBBIX peausX.
CaHaTopun Kak CIELHAIM3UPOBAHHBIE CPEACTBA pa3MELICHMs: OTPaHUYEHUs M NOTEHLMal s
MOJIEpHU3ALU Y.

2. Ipoananm3upyiite Ha ocHoBe Big Data m ['MC-TeXHONOTHI TypUCTCKHE U TOCTHHHYHBIC
MOTOKHU JIFOOOW MEXITYHApOJHON WJIM POCCHMCKOW nectuHanuu. [lo Bamemy mnpenmonoxxeHuro u3
uMeroLeincs uHpOopMauy, KaKue u3 TOCTUHUYHBIX IIPOAYKTOB MOTYT OBITH
HeZOIpeapeICTaBICHHBIMUA HA TOCTUHUYHOM PBhIHKE JAHHOW JECTHUHALIUU.

3. Ponp KOHCanTHHra Kak MHCTPYMEHTA MOBBIILIEHUS KaueCTBA U JOCTH)KEHUS IPEUMYILECTB B
KOHKYPEHTOCIIOCOOHOCTH TOCTHHHYHBIX MPOIYKTOB. J[eATENbHOCTh M MPOEKTHl MEXIyHApOJHBIX
KOHCAJITHHIOBBIX KOMIIAHUW B MHIyCTpUU roctenpuumctsa B Poccun. [Ipumeps! npoekToB B o0iactu
YOpaBJIEHUS KaYeCTBOM TOCTHUHUYHBIX MPOAYKTOB U CTPATErMUYECKOT0 MapKETHHIa TYPUCTCKUX H
TOCTHHUYHBIX Tpeanpustuii, peannzoBaHHbix PKF International Tourism and Hospitality Experts
Consulting.

4. Kakve MHCTPYMEHTHl ()MHAHCUPOBAHMS WM PePUHAHCUPOBAHUS TO3BOJIMIHN OBl CIIIAJNUTh
OCTPOTY MpOoOIIEeM C peanu3aiyeil 1 OKynaeMOCTbI0 aMOUIIMO3HBIX TOCTUHUYHBIX MPOEKTOB B TEKYIIIHX
YCIIOBUSIX YTHETEHHOH 00I1€IKOHOMUYECKON KOHBIOHKTYPbI?

5. VYcoepiieHCTBOBaHHE OW3HEC-MOJAENU TOCTUHUIBI C YYETOM IEPCHEKTUB pa3paboTKu
HOBOI'O TYPUCTCKOT'O, FOCTUHHYHOI'O WJIM PECTOPAHHOIO IPOJYKTa HAa OCHOBE TEXHOJOTMYECKHX
HOBAaIlMii M NPOrpaMMHOr0 OOECHEeYeHHs U BO3MOXKHOCTEH €ro TMpOJBIKEHUS Ha OCHOBE
«cMapTHOHU3AIUNY, TU(PPOBU3AINH.

6. IlpuBeautre mpuMepbl TOro, Kak HHBECTHIIMOHHBIE IMPOEKTHl B TOCTUHUYHON OTpaciu
MIO3BOJIMJIM OKMBUTH PETMOHAIBHYI0 3KOHOMHUKY. Kakue HMHBECTULMOHHBIE NMPOEKTHl B TypU3ME U
roCTENPUUMCTBE Haubosee BOCTpeOOBaHbI B HACTOsIIEEe BpeMsi?

7. MexayHapoaHblii ONbIT (CKaHAMHABCKUM, CEBEPOAMEPUKAHCKUU, SIMOHCKWUI) B pa3BUTUU
CEKTOpa KEMITMHIOB, aBTOJIOMOB, >KUJIBIX MPHUIETOB. ACIEKThl MEXAYHAPOJHOTO OMbITA B Pa3BUTHUU
aBTOTypH3Ma, LieJiecooOpa3Hble it BHeIpeHus B Poccum.

8. IIpoGeMbl pa3BUTHS XOCTEIOB U MHBIX OIOPKETHBIX CPEJCTB pa3MeEIlIEeHUsl HA COBPEMEHHOM
sranie. KakoBbl pa3syMHble TpaHHUIBl MPSIMOTO U KOCBEHHOTO TOCYJAapCTBEHHOI'O DETyJIHPOBAHUSA
CErMEHTa XOCTEJIOB.

9. KakoBbl NepCrNeKTHBBl HCHOJB30BaHUSA KpayadaHIuHra B KauyecTBE HCTOYHUKA
(uHaHCHPOBAHU B OT/IEJIbHBIX OTPACISX UHYCTPUU TYpHU3Ma U TOCTEPUUMCTBA?

10.KakoBbI epcHeKTUBbI MPOEKTHOrO (PUHAHCUPOBAHUS MPEANPUITUA UHAYCTPUM TypuU3Ma U
rocrenpuuMcTBa B Poccum u 3a pyOexom? B uyeM crneunduka HMHBECTULHMOHHBIX IPOEKTOB,
(uHaHCUPYEMBIX 0 TPOEKTHOMY (PHHAHCUPOBAHUIO?

11. Ha nmpumepe 1106010 MEXIyHApOAHOTO UM POCCUICKOTO NPEANPUATHS TOCTUHUYHOTO HITH
PECTOPAHHOIO TUIIA MPOAHATUZUPYNUTE TEXHOJIOTHUYECKHE MPOIECChl; OPraHU3alMI0 (PYHKIIMOHATbHBIX
IIPOLIECCOB; IPUMEHEHHE COBPEMEHHBIX TEXHOJIOT U 00CITy>)KUBaHMUS; TEXHOJIOTHH
pecypcocOepexeHus; IpoLecchl aBTOMATHU3alMK U UG POBU3AIIH.

9.3 Uuble MaTepHAaJIbI

[IpencTaBuTh aHAMUTHYECKOE 3aKIOYEHME @O0 Marepuanam [IpaBun mnpenocTaBieHHA
TOCTUHUYHBIX YCIIYT TYpPUCTaM B Pa3JIMYHbBIX KATETOPUSAX TOCTUHULL.

OnpenenuTb MHUHUMAIbHO HEOOXOAMMBIA MEpedYeHb YCIyr, MaTepUalbHBIX I[EHHOCTEH,
KOTOpbI€ JOJDKHBI OBITh MPENOCTAaBIEHbl TYPUCTY B TOCTHHMIIE B OIPENEICHHOW KaTeropuu
3BE3IHOCTH.

IIpumepHble Tembl pedepaToB

1. OcoGenHoctu u crenuduka paboThl C TOCTSIMHU U3 JIPYTHX CTpaH. DTHUYECKas MECTpOTa.
S3bIK. MeXKYIbTYpHBIE U PEIUTHO3HBIE PA3IUYUSL.
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2. VIHdopManmoHHO-peKIaMHas JesITeIbHOCTh COBPEMEHHOTO OTEJIS.

3. Cawmpble u3BecTHbIE TOCTHHUYHBIE 1enu. Ppanyaii3unr. KoHTpakThl Ha yrpaBieHueE.

4. Dkosornyeckas NOJUTHKA COBPEMEHHOT'O OTEJIS.

5. IlpoGneMbl TypuUCTOB C OrpaHHMYEHHON MOJBM)KHOCTBIO M pEIICHHE 3THUX NpolieM B
COBPEMEHHOM OTEJIE.

6. Pemenne BOIpOCOB yHpaBiCHUs B MPEANPHUATUSAX MHIYCTpUU roctenpuuMcTBa XX| Beka,
IIOCPEJICTBOM BBICOKMX MH(POPMALIMOHHBIX TEXHOJIOIHH.

7. «IInoHepb rOCTUHUYHON UHAYCTPHUH.

8. DKCKypC B MCTOPUIO 3HAMEHUTHIX MOCKOBCKMX TOCTUHHUII.

9. Orenp XXI Beka.

10. Opexna nns yenexa. @opMeHHas 0JeKa EpCOHaa COBPEMEHHON TOCTUHUILIBI.

11.0cHOBBI  B3aMMOOTHOIIICHWH TEPCOHANIA COBPEMEHHOTO OTENsl C MOTpedHuTeneM
TOCTUHUYHBIX yCIIyT. KiiuMaT BHYTpH KOJUIEKTHBA OTEJIA.

12. PykoBoauTenb TOCTUHUYHOTO nipennpustust XX Beka.

13. UndopmannoHHO-peKkIaMHas 1€ TeIbHOCTh COBPEMEHHOI'O OTEJIS.

14. 3naueHue o3elIeHEHUs U YKpalleHHs] TOCTUHUYHBIX UHTEPHEPOB B CO3JaHUM ITO3UTUBHOTO
UMUK COBPEMEHHOTO TOCTUHUYHOTO NPEATIPUATHS.

15. Camble HEOOBIYHBIE, OPUTUHAIBHBIE OTEIN MUPA. DKCTPEMAIILHBIA TypU3M.

16.JIuniepbl COBPEMEHHOTO TOCTUHUYHOTO PHIHKA.

17.1lepcrieKTUBbI U TEHACHIIMU Pa3BUTUSI TOCTUHUYHON UHyCTPUH I.MOCKBBI.

18. Hcropusi BOSHUKHOBEHUS] TOCTUHUYHON UHTyCTPUU B MHpE.

19. DBomIONKS TOCTUHUYHOTO JIejIa B HAIICH CTpaHe.

20.Cuctemsl ki1accuuKamuii OTeIeH B MUpE.

21. Opranm3arus npuéma u 00CIyKUBaHUs rocTelt Ha BeiciieM ypoBHe (VIP-o0cmyxuBanue).

22.1IporpamMmbl MOOLIPEHUS U CTUMYJIMPOBAHUS IOCTOSHHBIX FOCTEH B TOCTMHHUIIAX.

23. XKayoOsI rocTeif oTesnei u METOIbI UX PAlMOHAIBHOTO YPETYINPOBAHHUS.

24. TexHonorust K AHOHUMHAsl MHCIIEKLIM» B TOCTUHULIAX ¢ MHOCTPAHHBIM MEHEIKMEHTOM.

25. TakTHKa MOBEICHUS C arPECCUBHBIMU KJIMEHTAMH B TOCTHHHIIAX.

26. JleaTenbHOCTh KOHChEpXKEW, JBOPELKHX, MEHEDKEPOB I10 CBS3IM C TOCTSIMM JUIS
JOCTUKEHUS] UHJIMBUyaJIbHOTO CEPBUCA B OTEIISX.

27. TexHomnorust 60pbObI ¢ XUIIEHUSIMHU B TOCTUHHIIAX

JesoBas urpa k Paszaeay S
MeTto1b1 pOpMHUPOBAHUS YETOBEUECKUX PECYPCOB M MOATOTOBKH KaJpOBOTO COCTaBA IS
TOCTUHUYHOI'O MPEATIPUATHS.

Kpartkoe conepxxanue: BnusiHue ITUYHOCTH MEHEIKepa OTENs HAa KOJUIEKTUB TOCTUHUYHOTO
NPEANPUATHS U KOJUIEKTUBA TOCTUHMIIBI HA PYKOBOJIUTENS, a TAKXKE JEATEIbHOCTh (PYHKIIMOHAIBHBIX
MO/Ipa3JeIeHUH B MPOLECCEe MPHUHATHS YIPABIEHYECKUX PEIIEHUH BO MHOTOM OIPENESIOT Crocod
OpraHu3alMy IPOU3BOJACTBA YCIYr MPEANpUATHS HHIAYCTpUM rocrenpuuMcrea. Ha ocHose
MPEIOKEHHBIX MPENoAaBaTeIeM U HU3YYEHHBIX pabO4YMX CUTyallMi, KaKIbli CTYAEHT, SBISACH
MIOOYEPEAHO PYKOBOAUTENIEM PA3JIMYHBIX IMOAPA3IACICHUM TOCTUHULBI, IIPUHUMAECT CaMOCTOSATEIbHbIE
pelieHrns B KOHKPETHBIX cuUTyauusx. Pamxupyer paboune (akTopbl, MPOBOJUT PEUTHHIOBYIO
CaMOOLIEHKY U MOJCUET COOCTBEHHBIX PE3YIbTATOB.

[TpenBapuTenbHO BCE CTYAEHTBI 3HAKOMSTCS C METOJaMH MoA0opa mepcoHana Ajas padoThl B
TOCTMHMIIAX Ha OCHOBe Tecta «PamwxupoBaHue pabouux ¢axTopoB», paszpaboranHoro Illkomoi
FOCTMHHMYHON aaMuHucTpanmn Koprembckoro yHmeepcuteta (Mraka, mrar Hero-Mopk). B
3aKJIIOYUTEIBHON YacTH JIeJIOBOM WIpbl MpernojaBareNb pa3z0oupaer MpoOJeMHbIE CHUTYalHH,
MHTEPIPETUPYET pEe3yJbTaThl W CTWIM JHUAEPCTBA KAXKIOTO Y4YaCTHMKA Ha OCHOBe Meroaukn K.
bnanmapa u aHann3a aGCOJIOTHBIX YMCIIOBBIX 3HAUYEHUH TMOKOCTH U 3((EKTUBHOCTH NMPETEH/IEHTA,
ITOJIyYEHHBIX B MPOLIECCE IETOBOM UIPHI.

Llenu nenoBoii urpel. OOyueHne KOJIETHaNIbHBIM U JIMASPCKUM HaBbIKaM.

PoseBbie urpsl
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VYyacTHUKaM TpyMIbl MpeiaraeTcsl Moy4acTBOBaTh B KOH(QJIMKTHON CUTYyallMH, CIy4YUBIICHCS
B OJIHOM PECTOpaHe.

. Kaxxnomy u3 y4acTHUKOB JaeTcs MO OJIHOMY M3 HU)KE NMPUBEICHHBIX CLIEHAPHEB, YTOObI
03HAKOMHThHCH.

. OO0pbsacHsercs, Kak Oy1eT NPOXOAUTh YIPaKHEHHE.

. Br3piBatoTcs /Ba KeNMAOUIUX UCHOJHUTH poiau ['0CTS M ympaBisllOLIEro pecTopaHa.

VY4acTHUKH BBIXOJAT U BCTAIOT TaK, YTOOBI BCE MOTJIM UX BUJETH U CIIBIIIATH, [TOCIIE YETO HAUMHAETCS
urpa.

. [locne mnpowrpbiBaHus CHUTyallud BeJeTcsl O0OCyXJeHue, B TEpBYI0 OYepeb
BIICUATIICHUH, MHEHHUU, MEPEKUBAHWN, BOZHUKIIMX y YYAaCTHUKOB CLIEHBI, a 3aTeM HaOIIOIEHUS
OCTAJIbHBIX YYaCTHUKOB.

. HaGmronenuss cobuparorcs UIsi  TOro, 4YTOOBI MPOBECTH NOAPOOHBIA — aHAIM3
HPOUTPAHHOM CHTYAIlMU U HANTH HAWJIy4lllee PEIICHNUE B 3TOW CUTYALIUH.
. Ecnu no3BoauT BpeMs U HAMAYTCS Kelarolue, YIPa)KHEHUE MOKHO IIOBTOPUTH, HO €

JPYTUMHU YYaCTHUKaMU. JTO 1ACT BO3MOKHOCTh YBUJETh APYTOl BAPUAHT PEIICHUS CUTYallUH.

Hucrpykuus I'ocrs:

Brol npunuin Ha o6es1 B pecTopaH, KOTOPBIM BaM MOPEKOMEHI0BANIN APY3bs 32 XOPOILIYIO KyXHIO
u oOciyxuBaHue. Bbl BRIOpanu u 3aka3anu canar, ropsaee u koge. [locie yxe cheleHHBIX canaTa U
ropsiYero, BbI MPUCTYNHIN K Koe 1 0OHapy UK B HEeM MyXy. Bbl moskanoBanuck opUIHaHTy, HO TOT
yBEpsUl, YTO 3TO HE HACEKOMOE, a CIeUMU. Bbl He coriacuiuch M MOKEJIald M0OoOIIaThesa C
ynpasisitomuM. 1 BOT yripaBisitoInii NOAXOJUT K BallEMy CTOJIHUKY.

HNHcTpyKuus ynpasJ/siioniero pecropaHa:

Bl ynpasngronuii o4eHb XOpowuM pectopaHoM. LleHbl MOryT moka3aTbCs BBICOKMMH, HO
KauecTBO OOCIY>KMBaHUS B BBICUIEM CTENEHM ONpaBIbIBacT MX. Y Balller0 pecTopaHa Xopoluas
penyTanusi, U OH TOPAUTCS MOCTOSHHBIMU mnoceTuTensiMu. CeroiHs B Ball PECTOPaH MpPHILET
noodenatb HOBBIM ['OCTh, ¥ OIWMH W3 HOBBIX OQUIMAHTOB mMojan emy kKode. BO3HMKIM Kakue-TO
MpeTeH3uu, U OQUIMAHT Tepeqal BaMm, 4YTO [OCTh jKelmaeT ¢ BaMH MEperoBopuTh. MTak, BbI
HaIpaBJIIETECh K €r0 CTOJIUKY.

Bonpocs! k anaim3sy:

. Cmor nmu l'ocTh H3MOXKHTH CBOIO KanoOy sSCHO W BHATHO? YUTO MOBIUSIO Ha €ro
HacTpoit? IIpaBUIIbHO JIM MOHSUTH €ro O(QULIMAHT U YIPABIISIOMINN?

. Uro umenHo TpedoBan ['octe? OTMmeHun yiu oH 3aka3? OTkasajics JM 3aljaTHTh 3a
oben?

. Buuk nu ynpasmsitomuii B cyTh npobiemsbl? [lpeojgonen M HEMOHUMaHHE MEXITY
ctopoHaMu? Beipa3uil 11 nckpenHee coxxanenue? [Ipunec m BeXIINBbIE U3BUHEHUSA?

. VYnanoch nu cTOpoHaM aaTh OOBSCHEHUS, BOCIPHUHATh UX M pa3pelinTh IpodiieMy K

000I0JHOMY YIIOBIIETBOPEHUIO?

Temaruka TakuX pOJEBBIX UIP OYEHb pa3HooOpa3Ha. Huke mpuBOAUTCS ele BapuUaHTHI
BO3MOXKHBIX POJIEBBIX UIP:

1. «/lo6po mo’kanoBaTh B Hally TOCTMHUIY!» YYacCTHUKHM pOJIEBOM HUIPHI: TOCTb, LIBEHLAp,
MOJTHOCYMK Oaraxa, COTpYAHUK CIIyKObI TpreMa U pa3MeLIeHUs, YIIPABISIONIMNA TOCTUHUIIBL.

2. «bponupoBanne HOMEPOB i (HyTOOIBHON KOMaHABl U3 bpasmimm» YdacTHUKU pOJIeBOM
UTphl: Biajenel GyToonbpHOro Kiryda, COTpYJHHUK OT/iena OpOHUPOBAHUS OTEIs.

3. «CompoBOXk/I€HHE B HOMEpP BBICOKONOCTABIEHHOTO TOCTS» YUYaCTHUKH DPOJIEBOW HIPHI:
rOCTb, IBOPELKUH.

4. «KondmukrHas curyanus. JKanoba rocts Ha 3aJep>KKy B JOCTaBKe 3aBTpaKa». Y YaCTHUKH
POJIEBOI UTPBI: TOCTh, OUIMAHT, PYKOBOAUTEIND CITY>KObI OpraHU3aluy TUTaHUs.

5. «MHCTpyKTaX O OXpaHe TpyJa M TEXHUKE O€30MaCHOCTH» YUYAaCTHUKH POJICBOU WTIPHI:
HOBBIW COTPYIHUK, INIABHBII MHKEHEP TOCTUHUILIBL.



34

IIpunoxenune 1. AHHOTAITHSA
paboueii mporpaMMbl JUCIUITIHHBL

AHHOTAIIUS PABOYEN ITPOT'PAMMBI TUCIHUILIAHBI

JucuumnuHa (MOIyJnb) peanu3yercs Ha (akylbTeTe BOCTOKOBEICHHS U COLMAIbHO-
KOMMYHUKaTHBHBIX HayK Kadeapoil 001iecTBEeHHBIX CBA3EH, TYpU3Ma U TOCTEIIPUUMCTBA.

Henp gucuuruimHel — sBIsieTcss (opMupoBaHHe NPO(ECCHOHAIBHOM KyJIbTYpbl OymyIIux
OakanmaBpoB cdeppl TOCTHHHYHOIO OW3HECa, OBJIQJACHHE CIOCOOHOCTSIMH yMEJO pellaTh
npodeccroHaNbHEIC 3a/1a4H.

3a1a4uu JUCIUTUTHHBI:

- nepcaada FHY6OKI/IX U CHUCTCMATU3HUPOBAHHBIX 3HaHI/II>’I, CBA3aHHBIX C BOIPOCaMHU
KOMILJIEKCHOTO TIPEIOCTaBIICHUS YCIIYT B IPaHKIIaX KOHKPETHBIX MOPA3ICICHUI U CIyKO rOCTHHHUIIBI;

- 03HAKOMJICHHE CTYICHTOB C TEXHOJOIMEH T'OCTCIPHMMCTBA M OCOOCHHOCTSMH OpraHH3aluu

TOCTUHHYHBIX YCIIYT.

Jucuunimza (Moodyns) HanpaBieHa Ha (JOpMUPOBAHUE CIIEAYIONIMX KOMITETEHLUH:

IIK-3.1. VYmeer oxa3piBaTh TypuUCTaM I[IOMOLIb B BbIOOpPE TYPUCTCKHX HalpaBiICHU,
TYPUCTCKHUX MapLIpPyTOB, BDEMEHM IIPOBEIEHUS TYPUCTCKOM MOE3IKU

[IK-3.2. VYmeer mnpenocTaBisTh TYypUCTY HEOOXOAMMYIO, JOCTOBEPHYIO U  IOJIHYIO
MH(OPMALIHIO O TYPUCTCKOM MPOIYKTE, 00ECIIEUMBAOLILYI0 BO3MOKHOCTh €T0 MIPABUIBLHOIO BBIOOpa

[1K-5.1- BreipabGaTeiBaeT yHpaBJICHUYECKHE pEIICHHS Ha OCHOBE pe3yJIbTaTOB aHalu3a
NesTeIbHOCTH TYPUCTCKOrO MPEAIPUATHS U IPEANOUYTeHUH noTpeOuTens

B pesynbrare 0cBO€HUS NUCLUILIMHBI (MOYJIs1) 00yYaroLIMiics JOKEH:

3HaTh: OCHOBHBIC TIOHATHS U TEPMUHOJIOTHIO B c(hepe TOCTUHUIHOTO OM3HECa.

YMeTb: paboTaTh B KOJJIEKTUBE, PYKOBOJIUTH JFOABMU U MTOAYUHSTHCH;

Bnaners: BBICOKOW MOTHBamue K MNpo(ecCHOHANBHOW JEeSITETbHOCTH B TOCTHHHYHOU
UHIYCTPHH.

ITo nucuumnHe (MOYJI0) MPeyCMOTpEHa MTPOMEXYTOUHAs aTTecTalus B popme 3auéTa.

061112151 TPYAOCMKOCTb OCBOCHUS JUCHUIIINHBI (MOI[y.]'IfI) COCTaBIIIET 4 3aUeTHEIC CAWHUIIBI.
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ABSTRACT OF THE DISCIPLINE PROGRAM

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to form the professional culture of future bachelors in the hotel
business sector, mastering the ability to skillfully solve professional problems.

Objectives of the discipline:

- transfer of deep and systematized knowledge related to issues of integrated provision of
services within the boundaries of specific departments and services of the hotel,

- familiarizing students with hospitality technology and the features of organizing hotel services.

As a result of mastering the discipline (module), the student must:

Know: basic concepts and terminology in the hotel business.

Be able to: work in a team, manage people and obey;

Possess: high motivation for professional activities in the hotel industry.

The discipline (module) provides for intermediate certification in the form of a test.

The total labor intensity of mastering the discipline (module) is 4 credit units.



